STATE OF CALIFORNIA

Page !

Department of General Services - Office of Procurement Purchase Order No. Rev. Date
PURCHASE ORDER 62067
Supplier No.| Solicitation No. | Delivery Date FOB Point Invoice Terms
8110 56707 135 Days AR(Q Destinati
Form GSOP 1-PIN (04/98) 76 7 Y Destination
s ¢ '
COLOR-AD DEPT PARKS & RECREATION h PARKS & RECREATION A-50
SIGNS AND EXHIBITS g VARIOUS LOCATIONS - SEE a T 1416 NINTH ST. RM 1052
7200 GARY ROAD ;, ADDRESS LISTING ATTACHED r 0 SACRAMENTO, CA 94814
MANASSAS, VA 20109 (ATTACHMENT ZC) g ATTN: GENEVIEVE IBARRA
Attn: SURESH YERRAMOTHU
Agency Billing Agency Purchase Estimate Purchase Estimate  Revision
53802 E0680203 66755 5
Agency Contact Phone Date Received
Phone: 703-631-9100 GENEVIEVE IBARRA 916-657-4085
Item No.  Quantity Unit Commodity Description Unit Price Extension
Code
This purchase order is being awarded on JULY 2, 2008 pursuant to Government Code Section 13332.17. Any
encumbrances made pursuant to this purchase order shall be construed to have been made on the last day of
the preceding fiscal year.
‘The general provisions for non-it commodities are hereby incorporated by reference. The'se General Provisions
can be obtained by phoning. (916) 375-4400 or by accessing our website at:
www .documents.dgs.ca.gov/pd/modellang/GPnonIT0407.pdf
THE FOLLOWING INFORMATION IS PROVIDED FOR AGENCY USE ONLY:
Prime Contractor: NS
1 111 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,372.8400 152,385.24
Sign kit in accordance with attached specifications
DPR-ASSY-1 (rev 1)
2 8 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,739.2200 13,913.76
Sign kit in accordance with attached specifications ’
DPR-ASSY-2 (rev 12
3 13 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,617.0900 21,022.17
Sign kit in accordance with attached specifications
DPR-ASSY-3 (rev 1)
4 1 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,739.2200 1,739.22
i Sign kit in accordance with attached specifications
DPR-ASSY-3A (rev 1)
5 126 EA  9702-999-0004-7  SIGN METAL (AS DESCRIBED) . 1,065.1000 133,137.50
Sign kit in accordance with attached specifications
DPR-ASSY-4 (rev 1)
6 1 EA 9702-999-0004-7  SIGN METAL (AS DESCRIBED) 1,065.1000 1,065.10
Sales and/or use tax to be extra unless noted above
W Phone . BOC Number
ON KELLER 916-375-4606




STATE OF CALIFORNIA

Department of General Services - Office of Procurement

PURCHASE .ORDER‘ CONTINUATION

Form GSOP 2-PIN (04/98) Page 2 .
Purchase Ovrder No. Revision Date Supplier No. Supplier Name
62067 6/30/2008 811076 COLOR-AD
Item No. Quantity Unit Commodity Code Description Unit Price Extension
Sign kit in accordance with attached specifications
DPR-ASSY-4A (rev 1)
7 3 EA 9702-999-0004-7 . SIGN METAL (AS DESCRIBED) 1,370.4200 4,111.26
Sign kit in accordance with attached specifications
DPR-ASSY-5 (rev 1)
8 S | EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,268.6500 1,268.65
Sign kit in accordance with attached specifications
DPR-ASSY~6 (rev 1)
9 161 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 884.3500 142,380.35
Sign kit in accordance with attached specifications
DPR-ASSY-7 (rev 1)
10 2 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,128.6000 2,257.20
Sign kit in accordance with attached specifications
DPR-ASSY-8 (rev 1)
11 2 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,128.6000 2,257.20
Sign kit in accordance with attached specifications
DPR-ASSY-9_ (rev 1)
12 2 EA  9702-999-0004-7 SIGN METAL (AS DESCRIBED) 1,065.1000 2,130.20
Sign kit in accordance with attached specifications
DPR-ASSY-10 (rev 12 '
13 1 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) . 1,372.8400 1,372.84
Sign kit in accordance with attached specifications
DPR-ASSY=-11 -(rev 1)
14 2 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 884.3500 1,768.70
Sign kit in accordance with attached specifications
DPR-ASSY-12 (rev 1)
15 4 EA 9702-999-0006-7 SIGN METAL (AS DESCRIBED) 669.2500 2,677.00
Aluminum Wall Mount Sign, 60"x40", with bracket configuration in
accordance with attached specifications DPR-ASSY-13 (rev 1)
16 1 EA 9702-999-0004-7 SIGN METAL (AS DESCRIBED) 976.9900 976.99
Aluminum Wall Mount Sign, 72"x48", with bracket configuration in
accordance with attached specifications DPR-ASSY-14 (rev 1)
17 1 EA  9702-999-0004-7 SIGN METAL (AS DESCRIBED) ©1,372.8400 1,372.84
Sign Kit in accordance with attached specifications
DPR-ASSY-15 (rev 12
18 4 EA  9702-999-0004-7 . SIGN METAL (AS DESCRIBED) 884.3500 3,537.40




STATE OF CALIFORNIA

Department of General Services - Office of Procurement

PURCHASE ORDER CONTINUATION

Form GSOP 2-PIN (04/98) Page 3
Purchase Ovder No. Revision Date Supplier No. Supplier Name
62067 6/30/2008 - 811076 COLOR-AD
Item No. Quantity Unit Commodity Code Description Unit Price Extension
Sign Kit in accordance with attached specifications
DPR-ASSY-16 (rev 1)
19 2 EA 9702-999-0004-7 - SIGN METAL (AS DESCRIBED) 884.3500 1,768.70
Sign Kit in accordance with attached specifications
DPR-ASSY-17 (rev 1)
20 1 EA 9702-959-0004-7 SIGN METAL (AS DESCRIBED) 976.9900 976.?9
’ 72fx48" Aluminum Entrance Sign and fit to existing base; see
attached specifications DPR-ASSY-18 (rev 1)
Total Value: 492,119.31

EOR THE PURPOSE OF THIS AWARD

Only Free On Board (F.0.B.) Destination will be accepted.

ATTACHMENTS

The following attached documents are part of this purchase ordér award. Please be sure vou have all

pages of all documents listed below.

1. Aluminum Signs & Posts Specifications (9702-07AS-001) if seven (7) pages, dated April 1, 2008
2. Assembly Specifications DPR-ASSY-1(revl) to DPR-ASSY-18(revl). of twenty (20) pages

3. Posts Specification DPR-P1-A(revl) to DPR-P6-D(revl) of sixteen (16) pages

4. Post Base Specification DPR-PB-A(Crevl) of one (1) page

5. Post Cap Specification DPR-PC-A(revl) of one page

6. Rider Specification DPR-S2-A(revl) TO DPR-S2-6(revl) of seven (7) pages

7. Standard Entrance Signage Specification DPR-S1-A(revl) to DPR-S1-F{revl) of six (6) pages

8. Departmental Notice No. 2007-02 of seven (7) pages, dated January 8, 2007

9. California State Parks Graphic Standards Handbook of thirty-seven (37) pages, dated January 2007

10. Logo Detail - California State Parks License/Permission for use of trademarks exhibit A of two

(2) pages, dated July, 2005 . :
11. Logo Detail - Brand Guidelines of one (1) page
DELIVERY

The delivery requirements are changed to 135 days after acceptance of production proof.

QUALITY ASSURANCE REQUIREMENT

Shipping address for product proof requirement: . - -
CA State Parks Warehouse

3930 Seaport Blvd. '

West Sacramento, Ca 95691

Attn: Sign Program

Prior to shipment contact Sign Program at (916) 324-0478.




STATE OF CALIFORNIA

Department of General Services - Office of Procurement

PURCHASE ORDER CONTINUATION

Form GSOP 2-PIN (04/98) Page 4 (Last)
Puvchase Ovder No. Revision Date - Supplier No. Supplier Name
62067 6/30/2008 811076 COLOR-AD
Item No. Quantity Unit Commodity Code Description Unit Price Extension
PRODUCTION PARTS.

Assembled signs and mounting kits shall be shipped to corresponding Park unit address as indiqated on
the shipping database. '

WARRANTY

. .. y

Sign material, graphics, and workmanship shall be warranted for five (5) years from date of delivery
to the State. Vendor shall bear all material, labor and transportation costs for repair of defects
and failures occuring within the warranty period.

SALES TAX

Sales tax is not included in the bid pricing or the purchase order award. Sales tax should be added
at time of invoicing. The sales tax rate applied should be based on the rate of the area the product
is delivered to. ' ’

CHANGE ORDERS.

Any Purchase Order resulting from this bid may be amended, modified, or terminated at any time by mutual
agreement of the parties in writing. Change orders amending, modifying or terminating the Purchase
Order, including any modifications of the compensation payable, may be issued only by the State
Procurement Officer. All such change orders shall be in writing and issued only upon written
concurrence of the supplier. Termination, as that term is used in this section, does not include
termination for default of the supplier.

SCERS.

This Purchase order has been registered into the state contact and procurement registration system
Chttps://www.scprs.dgs.ca.gov/). The registration number is 37900608317799.




STATE OF CALIFORNIA

Bid Specification 9702-07AS-001R2
Aluminum Signs & Posts
Department of Parks & Recreation

1.0 SCOPE

This specification covers the minimum requirements for aluminum signs and posts used
in State Parks. The signs and posts shall be used in all climate conditions from moderate
to harsh environment of heavy rains, high winds and snow in State Parks.

. 2.0 CLASSIFICATION, APPLICABLE STANDARDS

Specifications and standards referenced in this document in effect on the opening of the
Invitation for bid form a part of this specification where referenced.

3.0 REQUIREMENTS

3.1 Productio’n of Department Logo:

e See attachment A, A1, and A2-actual sample supplied upon request.

e The department logo will be used on the entrance signs being requested. As logo
is utilized, it shall comply with the department brand image standards specified in
the “Departmental Notice No. 2007-02" and as specified on page 8 in the
“California State Parks Graphic Standards Handbook”.

e Prior to applying department logo to signs, proofs shall be supplied by vendor and
approved by graphic designer in the California State Parks, Sign Program. Logo
colors to match are PMS: 123 yellow, PMS 281 blue, PMS 364 green and PMS
490 brown, 60% of PMS 490 (within solid bear outline) and PMS 123 yellow

~gradation starting at 100%, (traveling vertically) to 0% (at center) and continuing

back to 100%.

e Sample of reproduced logo shall be supplied, for reference of acceptable quality.-
Logo produced by vendor shall be similar or better.

3.2 Entrance Signs and Riders:

« See attachments DPR-S1-A rev 1 through DPR-S1-F rev 1, and DPR S2-Arev 1
through DPR-S2-G rev 1.

‘e The entrance signs being requested will utilize the same material and colors
throughout the order. :

Ahmed, M. . .
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e The basic design remains constant while the park unit name and park unit type
changes with each sign request. Some park units may order multiples of the same
sign.

o All signs (except 24"X 16") and rider flanges on the right and left sides, to
correspond with post slots. A sign may be referenced by its “face” size. If it is
indicated as 72" X 48", it is actually 72" X 48" plus whatever the flange sizes are.
This rule follows for all sizes of signs and riders. There are 4 basic sizes:

1. 72" (plus flanges) X 48”

2. 60"(plus flanges) X 40"

3. 48"(plus flanges) X 36"

4. 24" (plus flanges) X 16" (no flanges),
These will be “stock” (blank) items and the Department of Parks & Recreation will
order individual imprinting of unit names/unit types (PMS 490) as they are
requested. Some signs of each size will be “blank” to be kept as stock items.
These stock signs to be requested for imprint, upon order from our customer.

e Arrangements of stock item storage to be determined after discussion with sign
vendor and California State Parks Special Programs Manager and graphic
designer.

» Entrance signs, except the 24" X 16", and except signs that will be mounted to a -
flat surface (wall) or retrofitted to an existing base or will have two 6” X 8” X linear
foot posts, as indicated on database. Four entrance signs and one rider, will be
double sided, where image is to be silk screened on both sides of sign or rider
blank. Sign riders utilize the same colors as the main entrance sign design.
There are six basic sizes for the riders:

72" (plus flanges) x 18"

60"(plus flanges) X 18"

48" (plus flanges) X 18"

72" (plus flanges) X 10"

60" (plus flanges) X 10"

48" (plus flanges) X 10".

AR o ol

3.3 ArtWork:

Artwork will be supplied by California State Parks graphic designer, as digital EPS files.
Files are lllustrator EPS files. Other file formats available upon vendor request.

3.4 Posts, Post Caps and Post Base:

e See attachments DPR-P1-A rev 1, DPR-P2-A rev 1, DPR-P2-B rev 1, DPR-P3-A
rev 1, DPR-P3-B rev 1, DPR-P4-A rev 1 through DPR-P4-E rev 1, DPR-P5-A rev
1, DPR P5-B rev 1, DPR-P6-A rev 1 through DPR-P6-D rev 1, DPR—PC-A rev1,
and DPR-PB-A rev-1.

Ahmeéd, M. : : : May 29, 2008
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e Post: 6"X6", Aluminum 6061-T6. Wall thickness=1/8" minimum. Posts shall be
structurally sound for each sign size and shall withstand typical weather systems of
California. Posts shall have smooth exterior surface.

e Cap material: High Density Urethane (Ref.Sign.Foam3), Density=20 Ibs per cu-ft.
Primer and polyurethane coating shall be applied to the cap. Cap shall have
smooth finish. ‘

e Post to match PMS 490 brown. Posts shall be slotted as indicated by park unit
drawings. Grooves shall correspond to fit flanges of each sign. Post caps shall
match color of posts.

e Base Plate: 12"X12" Aluminum 8061-T6, Thickness=3/8" min. See Figure 1 for
~ details. ' '

e Post caps shall be sealed/bonded to the post with adhesive (Ref. GE Silicone 1200
or equivalent). Adhesive shall withstand harsh weather conditions of rain, snow,
and heat encountered in State Parks.

e Post shall be welded to the base plate except at water drain hole area. Weld shall
be uniform. Welded joints shall be sturdy to withstand high wind loads on the sign.
A water drain hole (semi-circle1/4" radius) shall be provided on back face of the
post, when viewing from front of the sign, See Figure 2 for details.

3.5 Tolerances:

Vendor shall establish best manufacturing tolerances to ensure fit and function of
all mating parts.

3.6 Painted Surfaces:

e Matthews brand acrylic polyurethane paint and prirher shall be used on aluminum
- post, sign panel, cap, and the base plate.

e Painted surfaces shall be free of peeling or flaking, bubbles, unevenness of color,
~dings, and cuts, damage to parts. :

3.7 Fasteners:
¢ Fastening methods shall be épproved by California State Parks si'gn program.

- Vendor shall supply following items as a kit with each assembled sign:
A. Carbon steel g1/2", L=6" anchor bolt J-bolt per ASTM F1554 Grade 36,
Threaded length=1-1/2", Quantity=8
Note: Larger bolt size to be used if recommended by the architect (designing
the concrete footing). p

* Ahmed, M. ‘ : May 29, 2008
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Ahmed, M.

PE # 66755

B. Carbon steei Hex Nut, 1/2-13", Quantity=8
C. Carbon steel Spring Washer, I.D=1/2", Quantity=8
D. Carbon Steel Flat Washer, I.D=1/2"., Quantity=8
Note: All above parts shall have galvanized finished.

3.8 Cdncrete Foundation Drawing.s:

Vendor shall provide engineered concrete foundation drawing(s) for assembled
sign, stamped by a Professional Engineer, licensed by State of California. Signs will
be installed by Parks personnel. :

3.9 Park name and Unit Imprints:

e The park unit name and type shall be inserted according to orders listed on
- database, digital files submitted and proofs. ,

- o Digital files to be provided with type in-position and ready for output. Type to be
PMS 490 brown for entrance signs and PMS 141 tan for rider type. Note: one rider
will have special, customer requested logo.

¢ Vendor to provide proofs for all imprints prior to production, to California State
Parks graphic designer. '

3.10 Stiffeners:

. Stiffeners shall be applied for two largest signs: 72" X 48" and 60" X 40", two
horizontal U-channel stiffeners shall be used.

« Stiffeners shall be permanently attached withouf penetrating face of sign.
3.11 Product Proof: - :
Supplier shall submit complete assembled sign (or proportional 2 size) with anchor

bolts, and washers for proof inspection. Manufacturing of production parts shall
start after approval of product proof by California State Parks & Recreation.

3.12 Sign Assembly :
e See assembly drawings 2DPR-ASSY 1 rev t_hrough 2DPR-ASSY-18 rév 1.

 Parts to be assembled as indicated on specification sheets.

3.13 Specification Changes:

, May 29, 2008
Page 4 of 7
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Any changes to these specifications and attachments require prior approval 'by California
State Parks, Sign Program graphic designer and Special Programs Manager.

4.0 Quality Assurance Requirement:

4.1 Department logo shall meet the following criteria:

411 Designated Iogo colors to match |nd|cated Pantone Matching System

(PMS) colors, uncoated.

Overall look must have professional quality and finish W|th crisp edges.
Logo must be sized as per supplied artwork.

Printout shall match digital file.

Screens to be free of dust specks, moirés, and flaws.

No plugged images.

No halos, ghostlng, “fat” or “thin” letters from improper ink distribution.

[, N N, (L. (L .
Noohwio

ARAARS

4.1 Sign assembly shall meet the following criteria:

4.2.1 Assembly of sign shall be free of scratches, dings, damages and
imperfections. '

4.2.2 Sign colors to match the indicated PMS colors.

4.2.3 High quality ink shall be used. The following must be av0|ded

¢ Flaking :

Overly thick ink

Variations in solid areas

e “Hot” spots

Blemishes, bubbles, holes, spatter, drlps dust, etc

4.2.4 Allimages shall be centered, unless otherwise specified.

4.2,5 Sign edges to be smooth and free of burrs, jagged edges, and residue.

4.2.6 Sign shall be assembled and properly packaged using best method to-
avoid damage during shipping.

4.2.7 Posts are solidly constructed and evenly sized.

4.2.8 Sign shall be balanced with no wobbles.

4.2.9 Sign-to-post attachment system to be stable, sturdy, and sound

4.2.10-Signs shall conform to applicable State and city codes.

4.2.11 All welding shall be performed by a AWS (American Welding Society)
certified welder.

4.2.12 All welds shall be properly fused displaying penetration. Welds shall be
free of cracks, undercut, blowholes, excesswe splatter overlap, and
slag entrapment.

Ahmed, M. ' | ‘May 29, 2008 °
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~ Hole size to accept anchor bolt
4X.

12"X12™ Aluminum—>

. Y”
’ Xll

Note: X and Y dimensions to be determined »
by the vendor for maximum stability of the sign.

Figure 1

Note: Drawing Not To Scale

Ahmed, M.
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o

/ 6"X6"Post

Drain Hole,
Quantity=1
R=.25” approximately

Weld all around

1
]
]
]
]
1
]
]
[}
[}
t
'
i
1
1
i
1
'
[}
]
]
1
1

Base plate
' Figure 2

| Note: Drawing Not To Scale
Note:

1. All exposed sharp edges to be smooth.

Ahmed, M. - May 29, 2008
: Page 7 of 7 ,

. ; ‘ : Aluminum Signs

PE # 66755 Posts






(1L A9}
L-ASSV-4dd

L 1

IDVNDIS IDNVYLNI GHVANVLS
SHHVd J1V1S VINYOLITYD |

£0/S0/0L |1 A2
va
SNOISIAZY

G34BHD

Nmvia

G3N9IS3G

y18S6
v¥D ‘oluawennes
31335 .,0. ¥0L

wesbosd ubis
UOJSIALQ SB3|ALDS
fesjuysa)

(3725 OLLON)

1IVLIA A1dNESSY NDIS

ysod,£

(L Aal) 1-ASSY-4dd

. Zwey

3seg 3504

¢ X (1 A1) y-gd-Hda|

de)3s0d

ZX {1 A3 V-2d-4dq] ~

Nm| <

ubis 8% X..8£ 10 150d

T X (1 A2J) V-¢d-Hdd| -

ubis 8y X (sabueyy snid),,z2

LX (L A31) v-1S-4dq] *

uondusaq

IaquinN Jed

wi=y|

NOLLYDI4D3ds

. [ouuosiad yted Aq auop 3q o3 uope||elsy) «
ssaippe paisanbat 0) “opudna Aq pasan)|ap 9q 0} ubis pajquuassy -




)
Z-ASSY-4dd

L1

IDVNDIS IDNVHLNI AYVANVLS
- SHHVd 3LVLS VINYOLITYD

£0/S0/0L [ 1 A92
wa
SNOISIAZY

ONIIHY

Nmvia

Q3aNDIS3g

v18S6
V) ‘ojuswesdes
399135 ,0. ¥0L

weiboig ubig
UOISIA|Q SBDIAIBS
|edaluyda),

(37VDS OLION)

1VL3d ATWESSY NODIS

SY4dId NO

AIAVISIA NOILLVWYOINI
TYNOILIaAav

P4

(1 AS1) T-ASSY-4dd

wod,98

¢ walj

aseg 150

< X (1 A31) V-8d-Yda| °

deysod

i X (1 A24) Y-Dd-Hdd| "

19pU,8LX (soBuey snid) 2/

L X (1 A24) y-zS-¥da]

19p11,81 X.ZL /UBls 8vX.LL 10§350d

Z X (1 A31) V-14-4dq] °

N|m| <N

ubis 8y X (ssbuey sn(d),,z/

L X (L A3)) y-LS-4da

‘L

uopdudsaqg -

1aquinN 1ed

wiay

NOILVYIIHIDAdS

[suuossad yied Aq auop aq 03 uone|jelsu] .
ssaippe pajsanbal 0} 1opuan Aq pasanlsp aq 0} ubis pajquiassy «




(1 n21)
€-ASSY-4dd

I

IDVNDIS IDNVULNI GYVANVLS
SOV A1VLS VINHOAITVYD

£0/50/0L |1 A4
ava .
SNOISIAZY

ODNHD

NMVHO

Q3NDISI0

1856
VD ‘ojuswelrdes

189015 ,0. ¥0L

weiboag ubyis
UOISIA|(] SBIIALDS
jeajuyday,

(37¥DS OLION)

7IV13a AT9WISSY NDIS

|

punoib

$49dnd NO v
dIAVIdSIA NOILVWIOINI
TYNOILLIAAav

150d 8

85891504 [ T X {1 AS1) V-0d-4da]

de5350d [ZX (I A1) ¥-Dd-4dd|

Japu,01 X (sabuey snid),zZ | 1 X {1 A1) 9-75-4dq]

19pM,01 X,ZZ /ubis,8YX £ 1033504 | TX (I A8} ¥-2d-HdQ| -

ubis, gt X (sabuey snid),z/ | 1L X (1 Aa1) v-1S-4dq| *

—|N|m| <) 0|

uondysag JaquINN Meg

way|

“NOILVJI4ID3dS

|suuosad yied Aq aucp aq o3 Uole|[eIsu] «
ssauppe pajsanbal 0} topusa Aq paanyap aq o) ubls psjquiassy «




(L A21)
VE-ASSY-Udd

L ]

IDVNDIS IDNVULNI QYVANVYLS
SHYVYd 31LVLS VINHOLITVYO

£0/6L/01 {LASa
iva
SNOISIAZY

aIMIHD

NMVHG

GIN9ISIa

1856
¥ ‘ojuawesdes

19315 ,0. ¥0L

weiboag ubig
UO|SIAIQ SIDIAIDS
|edjuyday

(31v2>S OLION)

VLA ATENISSY NDIS

|

punoib

avd m:uﬁlm VINHO4ITVO V

£9JY UOHE3IIY JBINdIy9

o

¢ way|

wo0d ;g

9seg350d [T X (I A1) y-dd-4dd

de>3504 | ZX (L A3} ¥-D4-8d0

13p1 papIs-Z,0L X (sabueyy snid),,z/ | 1 X (L A1) D-ZS-HdQ

19p1,01 X.TL /ubls .8¥X.TZ 1043504 | T X (I Adl) Y-Zd-Hd(|

| e | <f| 1A

ubs papis-z ,8v X (sebuey snid),zZ| L X (L A34) 3-15-4dq| *

uondusag Iaquuny ued

way|

NOILYDI4ID3dS

[2uuosad yied Aq suop aq 03 uope||eysu] «
ssa1ppe paisanbal 0} 40puaA Aq pa1aAap 3q 03 ubis pa|quIassy «




(1 A31)
#-ASSY-4dd

[ 1

3DVNDIS IDNVYLNI QUVANVYLS
SHYVd 3LVLS VINHOLITVD

£0/S0/0L |1 Ad
va

SNOISIAZY

QIND3IHD

NMVED

Q3NDIS3a

1856
¥D ‘ojuawerdes

13315 ,0. ¥0L

wetbosd ubis
UOQIS|ALQ 533|AIDS
jesluyday

(3WDS OLLON)

1IV1Id ATaWESSY NDIS

350d,9,9

(1 A3J) #-ASSY-4dd

—_9SegISod{ T X (1 AT V-8d4-4da

de53504[Z X (1 A1) V-0d-8da

ubls, 0 X,0910J350d | Z X (L A3J) ¥-Gd-HdQ

o | <]

ubis 0t X (sabuey sn|d) 09| L X (L A3)) 8-15-44a

‘L

uopdussaq IaquinN 1ed

wiay)

NOILYDI4ID3dS

. [suuosiad yed Aq auop aq 03 uopE|RISY] «
ssalppe palsanbai 0] lopuaa Aq pasaaiap aq o3 ubis pajquIassy




(1L A9y)
VH-ASSV-d4dd

[ 1

IDVNDIS IDNVHLNI GHVANVLS
SHYVd 31VLS VINYOLITVYD

£0/61/0L [LAa
g
SNOISIAZY

ODDIHY

NMVHQ

GINDISIA

1856
VD ‘cjusweldes

19315 .0, ¥0L

weiboad ubis
UO|SIAIQ SBDIAIBS
|estuyday,

N
(37vDS OLION)

1Ivi3d A19W3SSY NOIS

10d,99

(1 A3J) Yi-ASSY-4dd

SSeH150d

CXTT AN v-ad-4dd

de 3504

X (1 A3]) V-2d-4dd

ubis 0% X ,09 1031504

TX (1 A3)) V-Sd-Hdd

| | ]

ub|s papis-z .0F X (sebueyy sn|d),09

L X (1 A94) 4-15-Hdd

L

uondipsaqg

Jaguinp 1ied

wiay|

NOILYDIH1D3dS

Juuosiad yted Aq suop aq 03 uojie|[eIsu| .
ssaippe paisanbal 03 10puaA q pasaaljap aq o) ubjs pajquiassy .




(L A2Y)
S-ASSV-d4dQa

L 1

IDVNDIS IDNVYLNT AYVANVLS
SHYVd A1VLS VINHOLIMVD |

L0/S0/0L | L ASA
ava
SNOISIAZY

aDDIH

NMvEa

GIN9ISIa

Y1856
VD ‘ojuawenes

193435 .,0. 0L

weiborg ubis
Uo{sJAlQ SBDIAIDS
1e21uYda)

(3725 OLION)

1IV130 ATENGSSY NOIS

S93dnrd NO

JFAVIdSIA NOILVWYUOINI
TVNOILIAAav

(1 A9J) G-ASSY-ddd

sod 8

W

3589 1504

2 X (L A31) V-8d-44Q] "

de) 1504

[€ X {1 A3d) ¥-Dd-8dq] -

19pi1, 8L X (sebueyj sn|d) 09

L X (L AS1}3-ZS-Hda| °

|| F| A

1apu,81 X.09 /ubis,0p X.,09 10§ 350d

TX {1 M) §-2d-Hdd

ubjs,0r X (sabuey sn|d), 09

LX (L A31} 8-1S-Hda|

uondudsag R_qunN ued  (wayy
NOLLYDIHID3dS
|suuosiad sed Aq suop 3q 03 uopejjesu) .

ssaippe pajsanbal 01 J0puaA Ag paiaAl|sp aq 03 ubis pajquiassy .




(1L A2a)
9-ASSY-H4dd

1

IDVNDIS IDNVHLNI QUVANVYLS
S’V 31VLS VINHOLITYD

£0/S0/01

A1

awa

SNOISIATH

GMI3HD

NMVHEG

Q3NDISIa

1856

VD ‘ojuswersdes

13315 .,0.

0L

weiboig ubis
uols|A|Qg S8MIAIBS
|edjuyday

{31¥DS OL1ON)

TIVLAA A19NISSY NOIS

S4Hdi NO
JIAVIdSIA NOLLVWYOINI

TYNOILIAAVv

¥s0d,9,£

(L A1) 9-ASSY-ddd

w3

9seg 3504

X (1 A31) v-ad-4dq] ~

denyisod

ZX (1 A1) ¥-Dd-Hdd| *

19pit,0L X (s9buey snid),.09

L X (L AS)) @-Z5-¥dq] *

TX (L AS1) V-£4-¥d0] °

N (<1

13py, 01 X,09 /UBIs,,0F X,09 10§ 350d
: ubjs,0p X (sebuey snid) .09

L X (i A93) 8-15-4da

uondudsaq

laquinN Jed

way|

NOILYDI4ID3dS

[puuossad yied Aq auop

ssaippe pajsanbal 03 Jopuaa Aq pasanlap aq o3 ubis pajquIassy .

3q 0) UopejjRISUY .




)
£-ASSVY-4da

| —

IDVYNDIS IDNVHLINT QYVANVLS
SHYVd 31V1S VINHJOLITVYD

£0/50/01 | L A1
ava
SNOISIAZY

GPIIHD

NMvHa

3NDISIa

1856
VD ‘ojuaweldes

193435 ,0. ¥OL
weiboid ubis

Uo|SIAIQ SD|ALRS.
jeajuyday
.

o8

(3TvDS OL1ON}

11VL3d ATdWASSY NDIS

ysod,9

oocuwsy

(LA31) Z-ASSV-4dd

258 1504

X (1 A1) y-8d-4da

de) 3504

¢ X {1 AS) ¥-Dd-4dd

ubis o€ X8 10}350d

TX {1 7)) y-94-4dd

|l &

ubys o€ X (sabuey snid),8v

L X (L A34) 3-1S-HdQ

‘L

uondudsaq

1aquInN Med

way|

NOLLYDIHID3dS

{suuossad yied Aq auop aq 0} UojIE|jeIsuy -
ssaippe paisanbai 0) Yopudna Aq pasaallap aq o) ubils pa|quUIassY «




(1 A2s)
8-ASSV-4dd

L1

IDVNDIS IDNVHLINI QUVANYLS
SHYVd 3LVLS VINYO4ITVO

£0/50/0L [ L A2
ava
SNOISIAZY

ODIDIHY

NMVHD

a3N9is3a

1856
V) ‘ojuawesdes

32915 .,0, 0L

weiboid ubis
uoIs|AIQ SIIIALRS
jesjuysay

(3T¥DS OLLON)

1IV13ad ATdWASSY NDIS

SYIAd NO

AIAVIdSIA NOLLYWAOINI
TYNOILLIAQV : -

cwsy|

(L AS1) 8-ASSY-4dd

aseq 1504

X {1 A1) y-9d-4da

€)350d

ZX (1 31} v-Dd-Hda

1apl,81 X (sebuey sn(d) 8y

L X (1L A31) 3-zS-Hda

1apy,81 X.8v /ubls ,9€ X8 10§ 350d

X (1L A34) g-€d-Hda

| o | <

ubys o€ X (sabueyj snid) .8y

L X (L A31) O-1S-4da

‘L

uondudsag

IsquunN jred

way|

NOILYDIH1D3dS

|3uuosiad yred Aq suop 3q 03 uone|jeIsy] -
ssaippe pajsanbal 0) 4opuaa £q paian|ap 3q 03 ubis pajquiassy .




(1L A8)
6°ASSY-4da

—

IDVNDIS IDNVY.LNI AHVANVLS
SHHVd 31VLS VINYOLITVYD

£0/S0/01 | L A3d
3va
SNOISIAZH

AIDIHY

NMVBA

Q3INSIsIa

1856
V¥D ‘ojuawuerdes

19215 .,0. ¥0L

weiboad ubis
UOSIAIQ SBIIAIBS
|esjuyday

{37vDS OLLON)

TV13d A18W3SSY NDIS

S44dnrd NO

IAVIdSIA NOILVWYOINI
TVNOILIAAav

(L AS1) 6-ASSV-4da

sod,z

85eg150d[Z X (1 ASI) V-2d-4da

de33s0d(z X (1 A91) V-Dd-4da

1api,0L X (sebuey snid}, gy [ L X {L A3)) 4-ZS-4da

J3p1,0L X.8F /ubIs ,9EX.8F 10} 3150d|Z X (L A8]) 8-bd-HdA

| | <F| A

ubys o€ X (sabuey snid), 8y | L X (L A31) 3-15-4dq

L

uondudsaqg Jaquuny ed

way|

NOILVYOI4ID3dS

|suuosiad spted Aq suop s8¢ 0} UOHE|RISU
Ssaippe pajsanbal 0} I0puaA Ag PaIaAI|Sp 3¢ 03 ub|s pP3|quIassy «




(1L A2a)
01-ASSV-4dd

L 1]

IDVYNDIS IONVYLNI AHVANVYLS
SOUVd 31V1S VINYOLITYD

L0/p1/6 LA

NOISIAIY

GDDIHD

NMvVHa

A3IN9ISIQ

Y1856
v ‘oluaweides
12945 ,0., ¥0L

weiboiq ubis
uojs)A|Qg SBDIAIBS
jeatuyray

{3I¥2SOLION)

| 11v13d A19NFSSY NDIS

¥ wer]

(T AS1) 01-ASSV-4dad

wod,p.s

W)

3seg 150d| Z X {1 A31) V-8d-Hdd

de3350d| ¢ X (L A31) V-2d-4da

||

ubls,0b X.09 104350d| T X (L A3) 8-5d-Hda

ubis,oF X (sabuey snid) 09| 1 X (1 A31) g-1S-4dq

‘l

uopduasag 1aquinN Med

wa)|

NOILVYDI4ID3dS

|auuosiad yied Aq suop ag o] Uojie||eIsy] «
ssaippe pajsanbal 0} tlopuaa Aq pasaniep 2q o) ubis pajquiassy .




(LA2y)
L1-ASSY-4da

[ ]

IDVNDIS IDNVHLNI YVANVLS
SHUVd FLVLS VINHO4ITVYO

L0/yi/6 | LAaa
diva
SNOISIAZH

OMAIHY

NMvHQ

3NDISI0

1856
vD ‘ojudwenes

133115 ,0. ¥0L

weaboird ubis
UO|SIAIQ S3|AIDS
[LRIVUREYY

(3T¥IS OLION)

1IVL3IA AT9NISSY NDIS

\

punosb

4N

(L A3J) L1-ASSY-Hdd

sod

958g350d| T X {1 A31) V-8d-UdQ]

de3350d[ Z X (L A3} ¥V-0d-84Q]

ubls 8% X.8Z 103504 | Z X (1 A1} >-¥d-Hdq|

|| <

ub|s papls-z 8¢ X (sebue|snid),z2

L X (1L A22) 3-1S-H4dq] "L

Iaquuny 1ed

uondisag

way|

NOILYDI4DIdS

jauuiossad yted Aq auop 3q 01 uone|[eIsY| «
ssaippe paisanbal 01 “opuaa Aq pasanjap aq o) ubs pajquiassy «




(L n22)
CL-ASSV-dda

[ 1

FDVNDIS IDNVHLNI QYVANVYLS
SHYVd 31V1S VINYOLITVD

L0/vL/6  [1Asd

QINDIS3A

1856
VD 'ojuawesdes

193115.,0. v0L

weiboig ubis
UOISIAIQ SI1ALDS
|esjuyoay

(31VIS OLLON)

1IVLAd ATIWESSY NOIS

NAVd 41IVLS VINYOAITVO vV

(1L A3J) T1-ASSY-Hdd

3sod,z

cuway|

9583504 | ¢ X (L A v-ad-4dd| ¥

de31504 [Z X (L A1) ¥-Dd-4dd| €

ubis, 9€ X8 10§ 3504 | TX (L A31) 8-94-4dq| T

ubis g€ X (sabuey snid),8v| L X (L AS1) D-1S-8da| ‘L

uondynsaq _qUINN Jed  jway
NOILLYDI41D3dS

. fauuosiad yted Aq 3uop 3q 03 uope||eisy| .
ssaippe pajsanbai 0) lopuan Aq paan)|sp aq 03 uB|s Pa|qIISSY «




(L A22)
£1-ASSV-4da

[ 1]

IDVNDIS IDNVHLNI QYVANVLS
SHYVd 31VLS VINJOLITYD

£0/S1/01 [ LAA
iwva
SNOISIAZY

aDDIHY
Nmvia

(G3NDISIA

1856
vD ‘ojuswenes

193115 ,0. ¥0L

weaboig ubis
UCISIAIQ S3DIAIDS
|esjuydayg

{37¥25 OLLON)

TIVL3A ATWASSY NOIS

«09

(1 A3) €1-ASSV-Hdd

L X (1 A3)) 8-1S-Hda

ubls 0 X (papaau ji'sabuey snd) 09 'L
uondidsag BqunNued  |way|
NOILVDI41D3dS

jsuuossad sed Aq auop aq 03 uone|esuj .

ssalppe pajsanbal 03 10PUIA Aq Paian|(sp 24 03 uBjs pa|quiassy .
* rubisaqg oydein/abeuey sweiboid

Jepads weibold ubis elusoje) Aq parosdde aq 03 uojpeinbluo) «

PauluLIRIEp 3q 0} UopRINGYUOD JUNOW-(jeM ‘Biempiey ‘sjusuodwo) «
(MB]A BB} WOJJ B|QISIA 3G 0} 10U JsempieY ‘PAUNOW-|[BM S| UBIS BUO)
pajunoul [|lem aq o3 ubis «

lopuaa ubiis Aq




(1 ADa)
¥ 1-ASSv-d4dd

[ 1

DVNDIS IONVYLNI QUVANVLS
SHdVd J1VLS VINYOLITVD

Z0/S1/0L |1 A1
iva
SNOISIAZH

aMIHD

NMVHQ

GINDISIa

1856
vD ‘ojusweldes

13315 ,0, 0L

weabouad ubts
UOISIAIQ SIDIAIDS
|edjuyday

@.vLm mkv\

By roa 3o01s N
s

{37vDS OLLON)

1IvV13d A18W3SSY NDIS

(L A9J) #1-ASSY-4dd

ubls 8y X (papaau yt'sabueyy snid) /| L X (1 A1) v-1S-4dal 'L
- uondudsaq | quiny ed  |way
NOLLYDIIDAdS

|suuosiad y1ed Aq auop ag oy uonejielsuy) .

ssalppe paisanbai 0} 40puana Aq pazaAl[dp aq 03 UB]s PajqLUassY «
Jaubisaq aydessy/isbeuey sweiboid

{epads weiboid ubis eiwsogiie) Aq panroidde aq 03 uopeinbyuod) «
lopuaa ubis Ag

paujuualap aq 0) uoneinbyuo Junow-|jem ‘2iempiey ‘sjuauodwo) «
{MB1A 328} LI01) B|GISIA B O} J0U dlempiey ‘PaIUNoW-||em s Ub(s 33uo)

pajunoul [jem ag 03 ubis «




(1 r21)
S1-ASSY-Hdd

[

IDVYNDIS IDNVHLINI QYVANVLS
SHHVY J1V1S VINYOLITVO

£0/¥1L/6 | L A9A
lva
| SNOBIATE |

ODDIHY

NMVHQ

G3N9ISI0

71856
VD 'ojuawesdes
12315 ,0. ¥0L

weiboag ubis
UO[S)A)Q SII)AIAS
|eajuyday

{31vDS OLLON}

1IVL3d ATdNESSY NOIS

punoib padojs

W8

WCL

1s0d,z,01

Vd 11IVLS VINYOAITVO vV

r4vET

(L AS1) G1-ASSY-d4dd

150d,5,6

9s5eg1sod [ Z X (1 A} v-84-44a] 'S
de3350d | ¢ X (I A1) v-0d-4dd| v
ubis, 8% X.8£10J350d| T X (I A1) F-bd-Hdd] "€
ubls 8% X84 104150d| | X (L A31) 0-vd-HdQ] T
ubis papis-z 8y X (sabuey snid),zz] L X{L AS)) 3-1S-Hdd]| 'L
uondudsag BquinN 1ed  way
NOILLVYDI4ID3dS

|puuosiad yied Aq suop 3q 0y uopeeIsU| «
ssaippe pajsanbal 03 Yopuaa £q paJaAlsp aq 03 ubjs PajquIassY »




(1L A21)
"9L-ASSV-Hda

L1

IDVNDIS IDNVYLINI AYVANVLS
SHYVd LVLS VINYOLITVD

£0/vL/6 |l A9d
ava -

NOISIAZY

aDDIHD

NMWWYQ

Q3INDISAG

1856
VD ‘ojuduiesdes

19315 .,0, ¥0L

weiboig ubis
UuolSIAIQ SIJJAIBS
jeajuyaa)

(31¥2S OLLON)

1IVL3A ATdW3ISSY NOIS

(puinob mojaq)
W£0F

|

punoif

Mt
1s0d,9,.8

de3 15042 X (1 AS7] ¥-0d-4dd].

K3

ubis ,9€ X8 10} 350d|Z X (1 721} >-9d-HdQ

X4

ubs,of X (sabuey sn|d),8r |1 X (L A31) D-15-4dd

1

uopdisag IaquinN 11ed

way

NOILVYDI4ID3dS

|2uuosiad yted Aq suop aq 0} Uojie||eISY) .«
ssaippe pajsanbai 0) 10puan Aq pasaaljap aq 0} ubls pa|quiassy »




(1 n24)
£1-ASSY-4dd

L1

IDVNDIS IDNVHLINI AHVANVLS
S’V 31VLS VINHJOLITVO

L0/vL/6 [LAA
Jwa
SNOISIATH

OMIAHD

NMvIa

G3NDISIA

V1856
y) ‘ojusweses

12315 .,0., ¥0L
weiboag ubis

UO[SIA|Q SBIIALDS
|eojuy3ay

ST

B 1991 31
&

“
4
7,

{3TvDS OLION)

1IVL3d ATdWESSY NOIS

as5eg 1504

€ X {1 A3} ¥-8d-4da

de>3s0d

¢ X {1 A3} ¥-2d-4dd

ubls ,9€ X..8¥ 1043504

2 X (1 A31) @-94-4dd

|| <

ubys o€ X (sabuey snid),8p

L X (L A3J) D-1S-4dq

‘L

uondudsag

1aquInp 1ied

wa)

punoib

«6C

wod,5

dVd AIVLS VINYOAITVD V

NOLLYDI41D3dS

|puuosiad yted Aq auop aq o3 uope|jelsy| . -
ssaippe pajsanbal 0) 10pusA Aq paianlsp aq 01 ub]s pajquIassy «

-

T woy|




(1A22)
8L-ASSV-4dd

L |

JDVNDIS IDNVYULNI QYVANYLS
SHYVd 31VLS VINJO4LITVO

[0/vL/6 |1 A2
4va
SNOISIAZY

QINIZHY

NMVEG

Q3INDIS3a

1856
yD ‘oyusweides

19315 .,0. v0L

weiboig ubis
UDISIAIQ SODIAIRS
jeajuyaay,

(31v2S OLLON}

3SVd SNILNNOW
ONILSIX3 01 d34111439 01
1IVL3d ATdWASSY NOIS

asv4d 40 Mova
L 2

L WALl

(L A9J) 81-ASSVY-4dd

ubis 8y X (papaau ji sabuey snid),zZ|1 X (1 A31) y-1S-HdA

'L

uopdudsag Iquin ued

way

- ASvd 40 LNOYd

NOILVYDIH1D3dS

|2uuosiad yied Aq suop aq 03 UofiE||eISUY| .
ssaippe pajsanbai 0} uopuaa Aq paiaa)fsp aq o3 ubis .

. |suuossad o1Q 3p eUBIUOW puk JauBisaq

sydess) 4abeuepy sweiboid [eads syied 31€ls ejuiojed m
uoissnsip Joleje JopudA Ubis Aq pau|weIep aq 0} Wa)sAs Bulzunow -
umoys waysAs aseq Hunsixa 31j 03 ubls SdUBIUD MBU JJOIITY «




(1 A4
V-1d-4da

ADVNDIS IDNVHLINI QUVANVLS
SOV A1VLS VINJOL VD

ZLO/ST/0L {1 Ao
3va
SNOISIAZY

OIIHD

NMVED

aINDisIa

Y1856
VD ‘ojuswieides

133415 ,0, 0L

weiboiyd ubis
UOISIAIG 59IAIRS
feasuyay

(3TvDS OLION)

98"

e

A9l

{sero0ib uaamisq) ,p

#VE

(on001b Jo
Bupuubeq oy 1sod
jodorwoy, /)

EN

—— | Wvy|

/

3504 doj

;Ecm.u 1504

£ w3y

. S58g150d | ([ AT V-dd-udd | £
deDsod | {1 A8 v-2d4dd | T
sancolb ubis/m «8& O8X.9X.9] (LA Y-1d¥dd| ‘L
uopdusssg - IBQUINN Med  [way
NOLVDI4ID3dS

"]suuosiad ysed Aq Jun yied Je paj|eisut aq 0) subis «
“a\ieam ejuloyljen jesidA

puelsyum oy ybnoua Buons pue 1snqo. 3q |jeYs A|Quassy «

. “10puaA Aq pajquuasse 3q o) sued ubjs .

‘suuopiejd 3)a.0u00 03 UB)s yoene ol sijog -

1opuan Aq pajjddns aq 0 atempiey -

1s0d jo do) Jaao d))s 0y sded «
'uM0Iq 06 SWd 0}03 sded Pue )50 «

{Aluo mmmoa:_n U0}RIISUCWIIP 10§ 10J0D JUBIBKIP Ui des smoys Bujmerp)
sisod wnuwn|e Ysew oy sdea 3sod aueygain Asusp y6iH -

(wnunje 7| ) sabue|j Japu pue ubls au.m_uoEEouum 0] S8A00IS)
- (8L x,.Nt (1 A91) V-2S-4dd Pue (.8% X.T4) (1 A24) ¥-|S-YdQ YRIM BST1 10) (| ABY) V-1 d-Hdd -
syuled pue siawid
aueyainijod Jikide ‘puelq smayney buisn an_n 06 SWd paiuied 4sod winuiwune 9,8 X ,9 X,0

(LASI) Y -

lduda




{FDS OLION)
(1 A21) £y
V-Td-4da
9segIsod | (A V-84-4da | €
! de33sod; (LA} Y-Dd-YUdd | T
O 5940045 UBIS/MI50d .8 X.9 X0 | (L ASi)'¥-zdHdd | 't
uopdudsag lBquiny ued  wey|
a4
wv
20
z = .
ol .
» 1
x O _
T X
m Z 8
Z2> g . . NOILYDIHID3dS
X Wn .
» .
= >
o |
3 3
wn W :
8 5 (san0016 usamiag),p
2 X
B N
D N
m
8 | ay) ‘louuosiad yied £q jiun yied je pajjeisy) aq o} subis « .
1B1EaM B|UIojl[e) [edldk)
. _pueIsynm 03 ybnous Buoss pue 3snqoi 3q [jeys Ajguassy -
o aopusa g pajquiasse aq o3 sued ubis .
‘suuopie|d 33215100 03 UbIs Yoene 0153{0g
. 1opuan Aq pa)(ddns aq 0) atempreg .
- 150d,,9 X,,0 313 03 sded
‘umMoIg 06 SWd 1003 sdes pue 5)so4 «
{Ajuo sssodind uojensuoWap 40} 10§02 JUSIIYIP U} ded smotjs Buimelp)
vE sisod wnujwnje yoyew o) sdes 3sod aueyiaan fsusp ySiy .
“ .
{wnuwnie sz i) sabueyy 1opy pue ubs EmﬁoEEouum 0] SBAQOLD) » .
£0/SL/0L  [LASY X GOL X.22) (1 A21) 9-Z5-4dQ PUR ;81 X.ZL) {1 AB1) Y-1S-YdQ YNM 851 104 (1 A31) ¥-Td-YdQ »
alva syuted pue siawd
SNOISIATY aueyiankiod 5yide‘pueiq smayliely Buisn ‘umoiq 061 SWJ paluted isod winuwune 8 X 9 X,9 +
T ’ : :
NMYHG :
A3NDISIA :
1856
¥ ‘ojusweides N
133135 ,0, 0L
T e (enooijo ’
uoist * BupwBag oy 3s0d
teajuya3, jodoywoy,y) Wl . ’
) zway ’
‘ (1 AS) YV -2d-ddd
1504 doy w - . :
131UdD) 1504 R




(1L A21)
g9-7d-4dd

IDVNDIS IDNVHLINI QUVANVYLS
SHUVd 31VLS VINYOLIYD

ZO/SH/01 1) Asa
3tva
SNOISIAZH

aIHD

NMVEa

Q3NDisIa

Y1856
V) ‘ojuswesdes
193115 ,0, ¥0L

weiboid ubis
UOISIAL( SEIIAIDS
feajuyaag

(3125 OLION)

34

€ way

Sl

(sanooib usamiaq) p

48C

[RIEY]]

(sa0016 J0
Bujuuibaq o1 3s0d
jodojwoy,s) WL

sy

/ b

woddoL o5 3504

35eg150d | {1 A1) V-84-4dd | €
ded1sod | (I AS1) y-Dd-4da |
5340015 UBis /M150d.8 X,9X.9| (LA91) §-7d-Uda | 'L
. uogdudsag IsquinpN Med  way
NOLLYDI4D3dS -

. ‘|3uuosiad yied Aq 31un ied e pajjeisul 3q 03 subis .
v . J3ieaMm eluroeD jedjdAL

pueisyim 03 ybnous Buos pue IsnGod 3q jjeys Aquuassy -

1opuda Aq pajgiuasse aq 0 sided ubis «

‘suniogiejd a32U0 0) ubls Yaenwe 0) Sijog -

l1apuan £q pajjddns aq 03 24empIRH «

1s0d,9X,9 1 03 sded .«

., “UMoIq 06 SWd 10jo2 sded pur sisod «
{£juo sesodind uojelisuowsp 40j J0[03 Juslaglp t ded> smoys Bumelp)

sysod winujwinfe yajeur 0] sdes ysod aueyiamn Aysusp ySiH -

{wnujwnje s71°) safiueyy sapy pue ubjs a12POLLLIOIR O) SINCOIE) »
(81 X.09) {1 A31) D-ZS-HdQ PUe (,01 X.09) {1 A2) 8-15-Hdd YuM 3sn 10} (1 AdY) §-2d-UdQ
sjujed pue siswud
sueyiandjod a11A10e ‘pueig smayyie Buisn ‘'umoiq 06k SWJ patuied 4sod wnupune 8 X .9 X,9 +

(L AS)) 8-Cd-Hda




(37¥DS OLLON) £wa|
(1 A21)
V-eddd ‘ SSeg IO | (T A3 V-g4-8dd
deyisod| {1 A2)) ¥-2d-Hdd
$2h0016 UbIs/M150d.9.L X.9X.9| (L A3)) V-€d-Udd
—H_ uondusaqg BquinN ed  iwdy
I3 4
w .
#F0
z = .
o=
» I ¢
I
mZ NOLLYDIID3dS
= 8 —
Z>
N .
>
z >
n =
m M
n Y -
o Ww (sanc0if UsBMIBG) &
2 X
2 in g
4}
14]
1wy . "jaunosiad yied Aq un syed e pajjeisut aq 6) sublg «
' 1ayIeam eiuloje) [eaidhy
Ppuelsyim 0} yBnoua Buoxs pue Isngos aq |{eys Ajquiassy «
opuaA g pajquiasse aq o} sued ubis .
‘sunojiejd 8321303 03 UG]S YIeNE 0] 5j0g .
R J0puan Aq psyddns ag 0) asempiey .
- 350d,9 X,9 3 01 sde) .
) . "UMOIG 06 S 10j0d sded pue s350d »
{Ajuo sasodind uolesisuowap 1) 10]03 JBsaMp U} ded smoys Buimelp)
. sisod whujume yojew oy sded ysad sueyiasn Aysuap Yoy «
. 87 -
i {wnugunje sz 1) sebueyj fopu pue UGS :1EPOLLILIOSIE 0] STA00ID) «
(01 X.09) {1 A34) ¥-Z5-UdA Pue (,01 X.09) (L ABJ) D-1S-HdQ Y 3N 10} () AS)) V-Ed-HdQ
ZO7ST/0L 1 Aoa . - sjujed pue siotund
mwﬂw e sueyyaindjod dyhie ‘puelq smaiplew Buisn ‘Umolq 06k S patuled 9sod wnuwnie, 9,2/ X .9 X9 «
aTDIHD : R
NMYHa
a3NDIs3e .
71856
¥D ‘ojusweides
193115 0., 04
weisboig ubis ' (ano01b jo .
UOISIAIQ SDIAIDS Buuwbeq 03 3sod ,
_mumzﬁ,m._. Jo doy wouy, /) ul
4 Y — :
A Z w3y - -
.W.ém% /\>_ / (L ASJ) ¥ -£d-Hdd
o ) ; / )
1s0d do] 131U8) 1504 .




(1 A31)
4-€d-4dd

I9VNDIS IDNVYLINT GUVANYLS
SHYVd A1VLS VINYOLITVD

£0/S1/01 | ASY
va
SNOISIAZY

GI3HY

KMy

UINDISIA

71856
YO ‘ojudwesdes

139435 ,0, ¥0OL

uwiesboiy ubis
uoIsiAlq sadiALas
[LEIDIETTR

(37vDS OL ION)

9L

«6E

#9L

gy

{sea00iB usamizg) &

#9C

(an0016 jo
Buruuibaq o) 3sod
Jo doj woy,5) oS

L way

3504 gom

cway

]

123U95 1504

—_ osegysod| (TAR)VEdudd | €
de33s0d | {1 A8 V-DdUda | T

sanoolb ubis/m31s0d,9.L X.9X.9{ (L A1) g-Ed-4da] 'L
uonduosag jsquinyued  |[wey
NOILVYOI4ID3dS N

‘fauuostad yled Aq yun ysed e pajjeisul 3 03 subis »
12tpeam efuoe) jestdA)

pueisyym o} ybnoua Buosns pue 1snqos 3q jjeys Aiquiassy »

"10pUdA Aq pajquuasse aq o3 suied ubis .

‘suisopied 9120100 03 ubjs yoene 0y s3jog .

lopuaa Aq pajjddns aq 0) asempiey .

350d,9X,93y 03 sde) «
“UMOJ( 061 SWd 40|03 sded pue sisag «

{£juo sasodind uojeljsuoLsp 10} 10(03 JuBIBYIP U] ded smotys Buimelp)
sisod wnupunie Yojew oy sded jsod sueyyasn Ayisuap ybiy -

{wnutunje gz1*) sebue)j 1apu pue UBIS 91ePOLULLOIIE 0F SBA0DIS «
{81 X.8%) (L A1) 3-2S-HdQ PuR (,9€ X,BY) (1 AB1) D-L5-HdQ YIM asn 1o} {1 AsJ) 8-Ed-HdQ -
syujed puie siawpd
suetpamnijod ayfoe ‘pueiq smayiew Buisn ‘umolq 06y SWd patuted 4sod winuiwunie, 9,/ X ,9 X9«

([ AS1) §-€d-9dd




(37VDS OLLON) € W9y :
(Laoy) . :
vrdedd ssegisod | {1 ASV-4dHdd | ¢
dey3sod | (LAs)) y-Dd-Udd | Z
1 8r0016 UBIS /M504 L X9 X.9 | (L A3 Y-vd4da | 'L
uondudsag RQUNN Meqd  [way
4 . :
=0 .
2~
= #£¥ :
o O :
[w e v
m Z
=z =
35
» ulv_ .
= - . NOLLYDIHIDAdS
a :J
wn O
P
8 o
2 L
B N . .
o0 AL
m
‘ Ly .
‘jsuuosiad yied Aq jjunjied ye pajjeysul 3q 01 subiS
Jsyiesm efaojie) [eidKy
pueisyim 03 ybinoua Suons pue 1sngqol aq |jeys A|qLUSssY «
“1opuan £q pajquasse aq 0 syued ufis .
‘sunopted 3)a15U03 63 ubs Yrepe 03 sjjog «
10pudA Aq payddns aq 0} drempiey . .
“VE y50d,9 X,014 o1de).
. "UMOIG 061 S 10]02 Scied pue 53504 «
70751701 [L Aot {Ajuo sesodind uoiesisuowap Joj 10j02 JuassYIp Ut des smoys Buimelp)
awva sisod winugunje yojew o3 sded 3sod sueyiain Lysusp ybiy -
SNOISIAZY
(wnuprunfe sz () sabue|j 1opy pue ubls 2)EPOLLLLIOIDE 0} SBAC0ID «
ot ubis (,8% X,24) (L A1) ¥-LS-YdQ Yum 351 10 (| A31) ¥-pd-¥da »
NG syuted pue siswud
s aueyiainkjod sydine ‘pueig smaynep Buisn ‘'umoiq 067 SWd paiuled Ysod winupnie, £ X 9 X,8+
GINDISIQ
1856 o :
¥ ‘ojudiuesdes R ‘
183115 ,04 0L
wesboiq :_m_m {31006 jo
Hoisialg sad1aias Bujuuibaq o3 1sod
_mu_c.zu,mh Jo doy woy,./) ul
w3y
A (L AS) Y -bd-Hdd
504 do]
¥sed doy 13U 150d )




(1L A21)
9-vd-d4dd

L1

IDVYNDIS FDNVHLNI QUVANVYLS
SHYVd 31VLS VINHOLITVD

£0/51/01 [t A2
ava
SNOISIAZY

GIMIIHY

NAWVYG

GANDISIC

#1856
VD ‘ojudieides

19315 .,0, 0L

weiboiy ubis
UOISIAIQ S@31ALDS
jeatuyda)

(3TvDS OLION)

«

#8

{sea001B usamiaq) .y

9T

1 w2y

{(3n0016 jo
Buuuibag oy 1sod
jo doy wolj S}

¥

1504 d

/

ol

cway

)

123U99 350

gway

258§ 350d | ([ ASi) v-dd-Hdd

de31sod | {I A31) ¥-Dd-4da

59A00ID UBIs/MI50d,2 X9 X9 | (L A3H) 8-d-4da
uondussag

L
IBqUUnN Hed  (wsy

NOLLVOI4ID3dS

‘jauuossad yied Aq Jiun yied Je pajjesu aq 03 subis .
J2L3EDM Bjulo)||E) (ed1dAY

pueisyaim oy YyBnous Buosns pue 1sngol 3 jjeys Ajquiossy «

1opuaA g pajquiasse aq o3 syred ubis .

‘swioned 93915u0 01 UBIS Yoeye 01 SJjog .

10pua Aq payddns aq 03 atempaey .

ys0d,9 X,0 1 ordes.
‘UMOI] 061 SWd 40|02 sded pue s3sod «

. (Ajuo sasodind uoyensuOWSP 10 10j03 JudIBYIP UI ded smokjs Buimerp)
sisod wnuiwne ysew o) sdes 3sod aueyzaan Asuap ub .

{wnuiwnie §z1°) sabuey 1apu pue UBIS 3)EPOWIIOIIE 01 SIAC0IS
(:01 X.8¥) (L A1) G-ZS-¥dQ PUR (,9€ X.8V) (1 A3)) D-1S-HdQ Y3 25 10} {{ ABJ) 8-bd-Hdd »
syufed pue siswikd
aueamAjod d)Ae ‘puelg smaypep Buisn ‘umalg 06% SWd patuted 4sod winujwnge,/ X ,9 X9 -

WEDERZRLLC




(1na1)
Ovd-HdQ

L1

IDVNDIS IONVHLNI QUVANYLS
SHYVd 31VLS VINYOLITVYD

£0/51/01 [1 A9d
awva
SNOISIAIY

QFAIHD

NMVET

QINDISI0

1856
VD ‘ojuauiesdes

199115 ,0, 0L

welboag ubis
UOISIAIQG S23|AIDS
{esjuysay

(37VDS OLLON}

{sayoul uUdASS) £

W»PE

{3r0016 jo
Buluubsgoyisod
jo doy woyy,z)

3504 doj.

hwa:m.w 150d

m«:m:

1wy

958 150d | ([ Ad1] v-adadd | &
de33sod | (L A94) y-2d-Hda | T

310046 uBIS/M350d,¥ X,9X.9 | (1 A31) D-bd-uda | 't

uondudsag PqUINN Med  fway

NOILLYDIHIDAS

“jpuuossad yed £q yunyed e pajjeisu; aq 0y subig «
sBYjesm ejulojle) eidQ
pugisyim o} yBnoua Buons pue 3sngos 3q ||eys Ajquuassy «
opuaa £g pajquiasse aq 0y sued ubis .
*suniojte|d 312:5u00 0y ubls (eyye 0} sijog -
lopuan £q pajjddns aq 0} dsempieH «
1s0d,9X,915 01 de.
! ‘UMOIQG 06 S 10{07 sdBD Pue 51504 +
S:o sasodind uojeNSUOWBD 104 10102 JuBIAPP U1 ded smoys Buimelp)
sisod wnupunie Yajew o) sdea ysod aueyain Ajsusp yGiy »

AE:c_E:_m sz w.v mwm:mc Japu pue :m-w S1EPCUILLIOIIR O} SBA0DID) «
UBs (,8 X.Z4) (L A%2) Y- 1S-Hd Y3 asn 10§ (L AR} D-pd-UdC -
sjujed pue siauid
aueyiaunkjod 3) ke pueiq smayie Buisn umoidq 06k SWd pauted ysod winujwnie & X8 X9

(1L A9J) D -d-ddd




(1 A31)
d-bd-dda

L1

IDVYNDIS IDNVYLNI QUVANVLS
SOV 31VLS VINHOLITYD

£0/51/01 {1 a1
3iva
SNOISIAZH

AMIIHD
NMVIED

aInoisia

1856
V) ‘ojusweides

19315 .,0, 0L

weiboag ubis
UuoLsIAI(] SRD[AIBS
featuyoay

(37YDS OLION}

#C0L

218

€ Wsy

Pi3

Lwey

(snc01b jo
Bujuubag o3 isod
jodoywouy,/)

ol

cumy|

13U 1SCd

S589350d | {1 ASIjV-8d-Hdd | €
i dedisod | (LA ¥-2dddQ | T
3A0015 UBIS /M 3504 ,2,01 X.9X.9| (L AS)) G-vd-Hda ] 1
uopdisaq lsquiny ued  (weyy
NOLIVYDIHIDAdS

‘[ouuocssad ysed Aq Jun yaed je pajjeysul 3G 01 subls .
“13Yyieam ejusoie) [edidA

pueisyuM o3 ybnous fiuons pue Jsnqol aq fjeys A|quassy -

JopusA Aq pajquiasse aq o3 slied ubis -

- sunoyiejd aja1duod 03 ubis yoeyye 0} sjjog .

Jopuan Aq payddns aq o} s1empiey «

1s0d,9X,934.01de).
‘umolq 064 SWd 10jo3 sded pue s3504 «
(Ajuo sasodind uoiensuowap Joy 10jod Juasayip ut ded smoys Suymelp}
. s1sod winuwnje yojew o3 sded ysod sueijyain Aysusp ybiy .
{wnuwinje 5z 1Y) sabueyy 1apil pue ubis 3)ePOLILLIODIR 0) SFACOLD «
ubis papis-Z (:8Y X.22) (1 A34) 3-LS-HdQ Y¥M 35N 10) (L ADY) O-bd-UdQ «
sjujed pue siawiud
aueyiainkjod ondioe ‘puesq smatiely Buisn ‘umoiq 061 SWG pauled 1sod wnuiwnie,z,01 X ,9 X,9+

(L A31) d-vd-4dd




(1na)
3-Fd-Hdd

IDYNDIS IDNVHLINT GHVANVLS
SHYVd A1VLS VINYOLITVD

£0/51/01 {i As1
EI(
SNOISIAZY

GTAI3HI

NMvEQ

UINDISIC

1856
V) ‘ojusueides
193115 ,0, ¥0L

wieaboid ubys
qoIsIAlg 5931A10S
[esjuysa)

{37v2S OLION)

#5,6

aCL

WVE

(an0016 j0
Buuubaqg oy 3sod
jo doy woyy .2}

3504 n&.

5

121U 3504

gway

| w3y

Cway|

SSeg150d | (I A1) V-8d-8dd
depisod | (1 A3J) ¥-Dd-Hda
an0015 ubls /mM350d,5,6 X.9X.9 | {LAS)Ibduda| 1
B uondudsag SN Med  (way

NOILYDIHIDAS

"|suuossad yied Ag yunsjed ye pajjeisul aq oy subls «
aayIeam ejuiojie) jeadqy

puelsyim 01 ybnoua Guolys pue Isngos 34 [[2uUs Ajquusssy «

“1opudA g pajquiasse sq 03 sed ubis .

* sunojiejd 9y915U0d 03 ubls Yiene 01 syjog -

10puadn Aq payiddns 3q o) 21empieH «

350d,9X,9 o3 ded .
*umOo1Iq 06 SWd 10]02 sdes pue s350d «

(Auo sasodnd uojelisuowap J0j 10j0D WRBYIP Ul ded smoys Butmelp)
sisod winujwnie ysjew o3 sdes ysod sueyiain Ayjsusp ybigy «

- {wnujwinje gz{') sebuey 1opil pue ubls S)EPCLULIEIIE 0} SBA00ID «
uBis papis-Z (,8% X,TL) (1 AB1) 3-15-HdQ Yum 851 10§ (L ABY) 3-bd-UdC +

sjujed pue sipwd
auetankjod ke ’puriq smayIRi BUISR ‘UMOIG 061 Sd PIuted 4sod WNULNE 5,6 X ,9 X9 -

(1 A9J) 3 -¥d-Hdd




(1 ai) {37v2S OLION) cway
V-5d-4dd 35eg350d | (1 A1) v-8dadd | €
de33s04; {1 A31j¥-0d¥dd | ¢
970016 UBIS/M1504,9,9 X,9X.01 (L A0 Y-Sd-Hda | L
_H_ uondinsag 19quInN Med [y
1
30
»
z =
» 1 .
- e) £V
[ e v
m Z .
P-4 > : .
3 NOLLYDI4ID3dS
»
=
n. m
% Y
wn
o >
2 X
~
B n
n]
m
Lupy’
*;suuosiad yied Aq yun yjred Je pajjeisul 5 03 subls «
«9.9 S3Yies ejLiojfeD [eidy
pueisylim 0} ySnoua Buouns pue I1sngos aq |{eys Kjcluassy «
1opuan £q ps|quiasse g 03 sued ubls .
*suiopeld 819:0U02 0) uBls Yoeye 0) sijog «
Jopudni Aq palddns aq 0) ssempae
. s0d,9 X914 01 de3 .
‘UMOIq 06 S 1003 sded pue 51504 «
{£juo sasodind uojensuowdp Jos 10]03 aIaYIP U} ded smoys Buimerp)
#8¢ sys0d wWnujiunje yaew oy sded jsod aueysaan L3suep 46K -
L0/S1/01 L A91 {wnujwinje gzi°) ssbue(j ubis SIRPOLLUIOIIE O} SPA0DIL) «
31va (0% X.,09) {1 421} §-1S-Yd QI Y}M 35N 10} (1 ABY) ¥-Sd-HdC +
SNOISIAZY sjujed pue siawpd
aueyiamAjod dykie ‘pueiq smayiie Guisn ‘umolq 06v S paiuled 1sod wnuwuinie,9,9 X ,9 X,9+
IO .
NMEG
aINDIsIa
1856
¥ ‘ojudwieidesg
19815 .0, 0L -~

wesbosg ubis
UQISIAI( SBd(ALRS

(3A0016 jo
Bujuuibaq o3 3sod
jodoywoy,z) al

(1 A9) YV -Gd-Hdd




m

(1 ros)
-Sd-4dd

[ ]

IDVNDIS IDONVHLNI QYVANVLS
SV A1VLS VINYOLIVD

L0/

S1/0L |1 A2

lva

SNOISIAIY

GIA3THD

NMVEA

aINoIsIa

Y1856

¥D ‘ojuswesdes
1893415 .,0. ¥0L

we.

1604g ubis

HOISIAIQ SadALDS

[eatuyaay

{37YDS OLLON)

Fi2]

#6T

g w9y

#8C

1wy

{snc01b jo
Bujuuibeq o3 3sod
jo doj woly ./}

ol

cwsy

3s0d dol _mucmw 1504

a5eq 3504 | {1 A3} V-td-Hdd

3

de33s0d | {1 AIjv-Dddda | ¢

9A0016 UBIS/M150d 1,5 X.9X.9| (LA g-54-4da | 1

uapduosag JBQWINN Ueg  [way|
NOILYDIHIDAdS

‘jpuuosiad yied Ag yun yied Je psjjeisuy aq o) subis .
I3Yieam ejuiofije] |eddA

puelsyim 01 ybnoua Buozis pue 1snqol 3 |{eys AjGuassy .

“IopuadA Aq pajquiasse ag 0y syted ubls .

“suniopeld 31313u03 0) UBIS Yor)Ie 0} SYjOg .

Jopusa Aq payddns 3q o} a1empael «

150d,9 X9 01 de) .
“UMOI] 06 SWd 1010d sdBd pue 51504 «

(Ajuo sasodind uoiensuowap 105 10j03 Juasayip U des smoys Suimerp)
s1s0d usnugunie Yyazew oy sdes 3sod aueyiaun Ayjsusp ybiH -

(wnugunie 67| °) sabue)j ubis 31EPOLILIOIIE 0} SIACOID) «

,0b X09) (L A34) 8-15-4dQ YUM 35 10j (1 AB1) §-Sd-HdA «
syujed pue siawpd

aueylainkjod e ‘puelg smaynepy Suisn 'umoiq 06y SWd pasued jsod winuiwnie 6 X ,9 X,9 -

(L A2J) 4 -Gd-Hdd




(1 a31)
V-9d-4dd

IDVYNDIS IDNVHLINI GHVANVYLS
SHEVd 31VLS VINHOLITVD

£0/51/01 |1 ASA
ava
SNOISIAZY

OTAHD

NMYED

AINDISIA

1856
YD ‘ojtdwesdes

13345 ,0. V0L

wesborg ubig
UO|SIA)Qg S9I(AIBS
jeatuydaj

(3MVDS OLION)

£ wey
f
JY
| wiay
#9C
(anc01b jo
BuuBag 03 3s0d
jo doy woyy,5) S
/ T wal

sod do/
sed coL 131U39 1504

S5eg350d | ([ ASV-44-Hd@ | €
de33504 | (L Asd) ¥-Dd-Hda | ¢
. 940015 UBIs/M150d,9 X,9X,9| (L A1) ¥-94-4dd | ‘L
© uopduosag BquunN ued  jway
NOILYDHIDAdS

“jsuuosiad ysed g yun yied je pajjeisul 5q 03 subls -
uayeam elulogle) |exdK

puRisyIm 01 ybnous Buoils pue Isngor aq |(Bys A|Guassy «

1opuda £q pajquiasse aq o3 syied ubig .

sussofied a3210u0d 03 Ubs Yoelie 0) sHjog .

sopusa Aq payjddns 3¢ 0} dieMpIRH -

150d,9 X9 03 de.
“UMOq 061 SWd 1002 sded pue 1504 +

(£juo sasodind uojeisUOWIBP 10§ J0]03 WBIAYIP Uj ded smoys Buimep)
sysod winujwinie yew o) sded 3sod aueyyain Aysuap ybiy -

(wnuwnje 571"} sabuey Ubis 31EPOWILICIIE O} SFACOID
(-9€ X.,8b) (L A32) D-1S-Ud UM 35N 10J (L ABY) Y-9d-HdQ »
siujed pue sioupd
auewpankjod ke ‘pueiq smayitey Buisn ‘UM0IG 061 SWd patuled ‘Jsod wnujuwinie 9 X ,9 X0«

(L AS)) V -9d-4da




(31v2S OLION) £ Wy
(1L A21)
4-9d-4dd esegsod| (T A V-ad-4dd | €
de31s0d | {i Asl} ¥-Dd-UdQ | T
8100.b ubjs/misod,L X9 X.01 (L A3)) 8-94-4dd [ 'L
H_ . . : uopndisag ISqUINN Hed  (way)
wn
30
N V
—
> T
=0 #£9 .
o X
m <
Z2>
= NOLLYDIIDAdS
»
z >
A =
m M
w U R
=35 -
8
2 -
2 n
]
m
AL .
| Wy .
’ ‘jeuniosiad yaed Aq un syued je pa)|eisu) 3¢ 01 subis -
“1243eaM ejLuoie] |edidAy
pueisyim 03 ybnouad Buosls pue 1snqod aq |[eYs Ajguassy «
“Jopuaa g pajquussse aq 0y sied ubis .
*susioped 83315U02 0 UBLS LERE 0) S}jog «
10pusa Aq payddns aq 0} aiempleH .
, 150d,9X,93 03 de3.
. ‘UMOIq 061 SWd 10{0D sded pue 51504 «
(Ajuo sasodind uotensucwsap 105 10{03 Juasayip u) ded smMoys Buimesp)
49T s1sod wnujwnje yaew o) sded 3sod aueiaun A3jsusp ybiH -
20751701 L Ast {wnupuinje z1°) ssbuely ub|s 31EPOLLILIOIIE 03 SIA00IY «
3iva (-9 X.8¥) {1 A31) 3-15-HdQ YUM 3511 Joy (L ABL) 9-94-HdQ «
SNOISIAZY sjujed pue siawpd
. suelzanijod jjlice ‘pueiq smatie Buisn ‘umoiq g6t SWd paiuted ‘Jsod winuwinfe £ X,9 X.9 -
i
NMVEG
GAINDISIA
71856 ’ .
YD ‘ojudwesdes
139115 ,0, ¥0L .
wesboig ubig )
UO[SIAI( SDIIAIDS (snco1bjo ~
1231uYy33, Bujuuibag o3 3s0d
jo doy oy, 5) S
w3y = -
\ - (I g-9d-49da
: - 1504 dO]
¥ &. L 13)U3) 1504




(L A21)
3-9d-d4dd

ADVYNDIS IDNVELNI QUVANYLS
SHYVd J1VLS VINYOLITYD

£0/51/01 [i Aa1
3va
SNOISIAZY

GIXIIHD

NMYET

A3NDISIA

Y1856
VD ‘ojuawesdes
138115 ,0. ¥0L

utesboad ubis
UOISIAIQ §3D]AIDS
jesjuyday

{37VDS OLION)

£9.8

{uoniod punoub uf) 0

«l¥

492

{snooub Jo
pujuuibaq o11s0d
jo doywoyy,5)

#S

1504 d

/
ol

12)uFH150d -

L sy

cwsy

(1 481) ¥-Dd-Uda

: dej3s04 T
i 940016 UBIS/M1504,9,8 X,9X.9| (L A3N)3-94-4dd | ‘L
uondudsag laquinN Ued  jwiay
NOWYOIHIDAdS

{ouuosad yred Aq yun yied e pajjeisu) ag o) subls .
“1yjeam ejuiojie) |eadhy

pueIsylm 03 ybnoua Buons pue 1snqol 3q jjeys A|Guassy «

: ‘10puaA Aq pajgiuasse aq 0} siied UB|S .

Jopuza Aq pajjddns 5q 0} 21empael -

wod,gX.93y0rdeD.
UMOIQ 064 SWd 10]02 sded pue 51504 +

{Ajuo sasodind uoensuowdp 105 10j03 WBIAYP U ded smoys Buimerp)
s3s0d wnujuwme yaew o) sdes ysod auepiain A3jsuap (6iH «

{wnujuinje ¢z1°) sabuey ubis 31IEPOWILLDIDE O} SIA0DID) «
(9E X.,8%) (L A24) D-15-HdQ YM 85N 3o} (| ABJ) D-94-HdQ +
syuted pue sipwnd
aueyiainkjod Hjkie ‘pueiq smaynew Buisn ‘umolq 061 SWd pouted ysod winuiunie, 9,8 X ,9 X9+

(1L A9J) D -9d-4dd




(1 A34)
a-9d-4dQ

IDYNDIS 3DNVHLINT QUVANYLS
SHYVd 31VLS VINHOLITYD

£0/SL/0L 11 aa1
3iva
SNOISIAZY

GIAIHD

NAMVED

GINDISIA

V1856
¥D 'ojusweldes

193115 ,0, Y04

welboig ubis
UOISIALQ S9D|AIDS
_mu_:suwl_.

T .
y A
\a-u:ﬂlu_ 3MIS 4’.

(37vDS OLION) )

#6C

#9C .

(oncaib Jo
Bupu|faq 03 3s0d
0 do) woiy,5) uS

1504 doj

€ W3]

L way

Ty

i3jug

osegisod | ([ ASI)vV-8d-a4dd
. de) 1504 | (L AS4) ¥-2d4-Hda
3A0016 UBIS/M1504,S X,9 X0 ] (L AS)) G-9d-Hdq | 1
uopdidsag lBquiny Weq  |way
NOLLYIHIDAIS

“jeuuosiad sjied Ag yun dyjled je pajjeysul 3q oy sub|s .

“1ay1eam ejusogie) (231dA pueisiyiim 01 ybnoua Buoiis pue isnqol 3q [jeys Ajqusssy «

Jopuaa Aq pajquuasse aq o3 syed ub|s .

‘sutienejd 33215U03 0) ubls Yoepe 03 s3jog »

Jlopuaa Aq pajjddns aq o} a1emplel «

ysod,9X,9 0 de.
‘UMOIq 06¢ SWd 10j03 sded pue s1504 .

{Ajuo sasodind uojensuowap 10§ 10]02 JUBISYIP U} ded smoys Bulmelp)
sysod winujunje yxew o3 sded 3sod aueyyoin A3isuep ybiH «

{(wnupunie gz|°) sabuey ubjs 91EPOLIWIDIOE 0} SIATOIS) «
(:9€ X+8%) (1 A1) D-LS-UdA W3 3sn 10§ (L A31} G-94-HdQA

siujed pue siawnd

suetpaInkjod ayAe puriq smayiIey Huisn ‘'umolq 061 SWJ patuled “Jsod winuine S X ,0 X9«

(L A3d) @ -9d-Hdd







(LA2))
v-g9d-4dd (37v2S OLLON)

asegisod [ (LA3)) v-9d-4dd| ‘L

_H_ . uondinsag 1BqUNN Med  |way

IDVNDIS IDNVHLNI QUVANYLS
SHYVd 31VLS VINHOLITVD

) NOILLYDIHID3dS

Sa|OH |suuosiad yied Aq 3unjsed Je pajjeisul 2 03 subis «

Jayieam ejulojijed [e21dA pueisyym o) ySnous Buons pue 3snqoi aq jjeys A|quiassy «

Jopuaa Aq pajquiasse aq o3 s\ed ubis .

{s310q 10ypue ysiuy pazjueaeb,z/L 183)s uoqed) asempiey Kiessadau apiaoid 0) JOPUIA «
suied pue siewud

aueyiainjod diAe ‘puelg smaylew Buish umolq 061 SWd sded pue sysod ysjews oy pajujed «

1s0d 03 pauiof pue pasedaid ag 03 3seq 1504 «

Z0/5T/0T 11 A9a
Ava
SNOISIAZY

AIMIIHD

NmMvEa

J3N9ISI0

1856
VD ‘cjuawerdes
183115 ,0. ¥0L

weiboig c.m_m
uo|s|Alg sad[Alas
jesjuyaa)

2SN
N.W:-:uz: \¢

o

(T AST) V-g4-4dd







(L AD2)
V-Dd-ddd

3DVNDIS IDNVHLNI QUVANVYLS
SHYVd JLVLS VINHOLITVD

ZO/5T/01 [t Asa
alva
SNOISIAZH

GDIDIHY

NMVYa

a3aNoisaa

Y1856
V3 ‘oluawesdes
19915 .,0, ¥0L

wesboigq ubis
UOISIAIQ SBIIAIBS

(3725 OL1ON}

#2/1-1-,1 x0iddy

S|dwes dey 1504

1504,9X.,93y o3 dey [ {1 As)) v-Dd-HdA

‘L
uondidsag JaquinN Med  |[way
NOILYDI4ID3dS

|auuosiad yied Aq 3unyed Je paj|eisut aq 01 subiS «
13yieam ejuioy|ed [edidAy
pueisyiim o3 ybnous Buoxs pue 1snqou 3q [|eys AjquISssy «
J0puaA £q pajquiasse aq 0y sied ubjs .
1sod,9X,9301ded.
1ubjsap ojydess xied siers
ejuloyle) Aq panoidde pue sopuaa ufis Aq psuiwisiap aq 03 ‘umoys se yajew o) adojs de) «
umolq 06t SWd :3seq pue sisod ydjew o} sded s1sod -
sjuted pue s1awpd sueyiainkjod oyk1oe ‘puelq smaynew
ym pajured aueyiasm Ayisuap ybly jo apew fsysod winujwinge ydjews oy sdes 3soq «

(L A31) ¥ -Dd-4dd







)
V-¢S-4dd

IDVNDIS IDNVHLNI QUVANVLS
SHYVd 31VLS VINYOLIVO

£0/50/01 |1 AS)
ilva
SNOISIAIH

QIAIIHD

Nmvia

Q3INDISI0

1856
V) ‘ojustuerdes

193115 ,0. 0L

weibBoig ubis
UOISIAIQ S92IAIBS
|eatuyday

(3T¥DS OLION)

NOLLYJIHID3dS

‘uonnposd o} soud,
13ubisap a1ydelb syied ayeys ejulojied Aq panosdde pue Jopuaa Aq papiaocid aq o) sjoaid
. “1sanbai tonewsou)
13pl 31un yied L3 10} 'Hiied 3je)s eluiojje) Aq paljddns aq oy sjooid Adod pue sajy [eybiq «
‘uonedljdde Jeod seap o} Jopd
It SWd Y2IEW 03 [AUIA IND Pa3eoD 10[03 WOISND BUIsh JAPI YIBS UO PSIUNOW 34 j{IM XD} 1P «
aubisap ojydeif sjied 3335 ewojie) Aq panoidde pue Jopuaa AG QINIWHALIA 39 OL (X) 3zt
abueyj |[n4's3sod ubys ul s30s Guipuodsaiiod ojul [[RISUL [(IM UD]UM JSPH JO SIPIS OM] UO sabueld »
‘wnujwnje padeys Wojsnd 571 Uo sUA paynew
10]00 We pue sjused pue siawnd aueyianAjod 1jfise ‘pueiq smayne buisn pajean soyders .
o 20520 20 RODIE3|D A} PUE SUYM SNid SOJI02 SN §1510j0D ¥ S| 9P «

O EN

“ul

L

Sl

_ ‘ , WL

S43dRd NO

IAVIISIA NOILLVWYOANI
TVNOILIAAYV.

{abuey jo uopaod pasodxa) 1’

TNV -T5Eda

1apn,g81 X (sabueyy snid),z/

(L A21) y-Z5-4da

‘L

IsquInp Jed

w3y

Odd

{piog) eoneneH 1o
8580 19M07 pue 10ddn
(piog ) Od NVIVHL
juojedA} eqopy

—1l

«3L




(L A21)
8-75-4da

L 1

IDVNDIS IDNVULNI QYVANVYLS
SHYVd 31VLS VINYOLITVO

£0/S0/0L |1 As1
VA
SNOISIAGH

GMIIHD

NMvia

Q3IN9ISI0

1856
¥D ‘ojusuelrdes

329115 ,0. ¥0L
weisboag ubis

UOJS|AIQ S2I|ALBS
jeatuyday

@.VL» mA?

¥98) 1INIS N

(31¥DS OLLON)

NOILVDIID3dS

“uoponpozd o} soud

J1aubjsap ojydesb siteq aiels ejuioyie) Aq paroidde pue Jopuaa Aq papiaotd aq 03 sjoold «
*)s9nbai uoyewoju)

1apiJjunyted yoes Jo) 'Hjied Nels eluiojie) Aq pajjddns 3q 0 sjooud Adod pue sajy fenbiqg «
‘uonedydde yeod 1ea)> 0y Jopd

4311 SWd Ya1ew o1 [AulA 303 pajeod J0|od wo)snd Buysn 1apl Yoea Uo PAIUNOW 3q [|IM 1%9) 13PIY «
Jsubisap jydesb jieq se1s ejuioyje) £q parosdde pue Jopuaa Aq GINIWYILIA 38 OL (X) 321s

abuey |jng 's3sod ubis u) s30s Guipuodsaliod oju; [jeIsul [[1m YIIYM J3pU JO sap)s om) uo sabuely .
‘wnuiwne padeys woysnd,5z1* uo s|Aula payjew

10102 We pue syujed pue siatupd sueyiamAjod djjA1e ‘pueld smaynew Buisn pajeasn saydels .

a5 I 11R0DIR3[D AN PUR SHYM SNId SOL02 SWJ €3510]0D ¥ 5| 13PIY +

OBl ,

19pu,01 X (ssbuey sn|d),zz

(1L A9)) g-ZS-4da

L

uonduasag

1squin 1ed

way)

8

(abuey jo :o_.ton pasodxd) Ji

P4

SYIdnrd NO
IAVIISIA NOILLVWYHOINI
TVNOLLIAAYV.

Odd
{piog) eaneAjel 10
ased Jamo pue seddn
(plog ) OHd NYIVHL
1uojed} eqopy

wl

01

(T A1) g-75-4dd




:. >wb
J-754da

IDVNDIS IDNVHLNI QYVANVLS
SHHYd 31VLS VINYOLITVD

Jlva
SNOISIAZH

aIDIHY

NMVHa

Q3IN9ISAQ

1856
VD ‘oluawerdes

193115 ,0. V0L

weiboad ubis
uoIsIAIQ SBDIAIRS
{eajuyral

(37v2S OLION)

al

21

sl

NOUVDIHID3dS

. . uononpoid o} Joud
Jaubisap Jjydelt syred e3s ejuoyle) Aq paacidde pue topusa Ag papiroid 2 01 s§ooid «
“Jsanbat uoneusiojuy
Japu jjun yjred yoea loj‘syied alels euioje) Aq pajjddns aq o1 sjooid Adod pue sajy [eubiq -
‘uonedijdde yeod seajd oy Joud .
1L SWd UY>1ew 03 |AutA 10D P33eo JojoD WoIsnD Bujsn J3pH YIBS U0 PIIUNOW 3q |[IM 1X9} 13P1Y «
Jaubjsap o)ydelb syled a3e)s ejutoe) Aq paroidde pue Jopuaa £q GINIWYILAA 38 OL. (X) 9z1s
abuey jn4s3sed ubis u) s10js Bulpuodsa1100 O ||e3sU} [IIM YIIYM JBPH JO SBPIS OM) LD sabuey «
“wnujwnje padeys woisnd 5z 1" uo sjAulA paydjew
0j02 W pue sjuted pue siawnd aueyiaini|od Jyk e ‘pueiq smayliey Guisn pajeand soyders .
cunm Saf T 3T neODIRAID Af) PU BHYM SNd SO0 SN £:510]0D ¥ S| 13PIY -

DOEl

Prac) -

12pu, 81 X (sobuey snid) .09

(L A1) D-Z5-4da

L

uondudsag

laquinN leg

way)

409

S43dd NO

dFAVIISIA NOLLVWYOINI
TVNOILLIAAY.

(a6ueyy jo uoniod pasodxs), |

(TAS1) D -754dd

QOdd

(piog) eojenteH 4o

6580 JamoT pue Jaddn)

(Plog ) OHd NVI'VHL
— juojad4; aqopy B

—tul

48l




(1 A24)
@-7s-4da

IDVNDIS IDNVHLINI GYVANVLS
SHHVd 31VLS VINYOLITVO

Z0/S0/01 11 A2
Jva
SNOISIAIY

AIIHD

Nwvea

aINaIsIa

1856
¥ ‘ojuawesdes
199435 ,04 V0L

weiboid ubis
uolsIAlQ S3IAIRS
jed1uyasy

(31vDS OLLON)

: NOILYDHID3dS

. ‘uonnpoud oy soud
Jaub)sap ajydesb sysed els enwoyed Aq panosdde pue sopuaa Aq papiroid aq 01 550014 -
‘ysonbas uonewrioju)
JIapyt 3jun yued Yoes oy 'syed 31es ejuoje) Aq pajjddns aq o3 sjooid Adoa pue sapy jeubiq «
“uaneaydde 1e0d seap 03 toud
“I1L SIWd Y218l 03 |AUIA 1N P10 10{03 WOISND BUISN Japll Y2e3 UC Pajunoll 3q [|im 1Xat JaplY «
uaubysap ojydeld siled ayels ejulojie) Aq panoidde pue JopusA Aq AINIWYI13A 38 OL (X) 9zis
3bue|y |in4 sisod ubis uj syols Bujpuodsaliod ou; [[e3SUL |[M YIIYM I3PI O SIPIS OM) U sabueld .
, “wnujwnje padeys Woisnd &z L' Uo sjAusA paydrew
10]02 We pue syuted pue siswnd aueyiainAjod d1jkie ‘puelq smaynepy Buisn pajeass soydels .

wu el S 2 De02183)3 AN PUB 3)IUYM Shid SOJ[0D SN £7510[0D ¥ 5| J5PlY -

OFEN:

#C9

409

«8

(abuey jo uonsod pasodxa), |

S43dnd NO

AHAVIASIA NOILVWYHOANI
TVNOILIAAV.

(L A94)@-2S-4dd

13pu 01 X (sabueyy snd} 09

(1L A1) -S-Hda

‘L

uondudsaqg

Bquiny ed

L2} |

0Od4

{piog) eoRaniaH 10
©sB2 JamoT pue raddn
{piog ) OHd NVIVHL
uojedAy aqopy

—rul

WOl




(L A31) (37¥DS OLLON)

3-¢S-44d

19pu,81 X (sabuey snid) gy | (L A34)3-7S-4da| ‘L

_H_ . uondinsag RquINN Med  [wey

NOILVDIHID3AdS

“uondnpoad o) soud
J1aubjsap dydel syied ae)s ewuoje) Aq paroidde pue sopuan Aq papiaoid ag ol sjoosd «
“)sanbai uoneunojul
Japu 3junjied yoea 1o} 'syleq sreys ejulole Aq pajiddns aq 03 sjooid Adoa pue sajiy [eybiq »
‘uopedyjdde yeod seap 0y
Joud ‘L1 S YoIeW 0 [KUIA 3IND PIIEOD J0j0D WOISND BU)SN J3pY D83 U0 PAIUNOIL 3Q [|IM IX3) 13PIY -
=aufisap ojydesb syied els ejuloie] Aq pasoidde pue topuaa Aq INIWYILIA 39 OL (X) 3zis
abueyy |n4 s150d uBis uj sjo|s Gulpuodsallod oyl [|EISU] [IM YIYM ISP JO SBPIS OM) U0 sabuel «
winujwnje padeys wWoisn3,SZ | U0 S|AuiA paydiewt
10103 WE pue s3ujed pue siswpd aueyiainijod d)jAde ‘pueiq smaunep Buisn pajeasd soiyders .
e 22 201 3BODIES|D AN PUE BHUYM SN|d SO1|0D S £:510]0D ¥ S| 21y -

i

SHHVd 3LVLS VINJO4TYD

IDVYNDIS IDNVULNI QYVANVYLS

08

%ﬁo\o_ | AS) . ! MMHMMDE ZO
| | | AIAVIISIA NOLLYWYOANI

ODDIH)

, TYNOLLIAQV - g

aaIN9ISIa

—tul

1856
v) ‘ojudwesdes

399135 .,0. 0L . (2buey; Jo uoniod pasodxa), L

. ul
weiboig ubis . . .
UO[SIAIQ SBIJAIDS ) . -

Jeajuydal

®,
LN
%V:-:!.:V/‘\

(L A9J)3-2S-4da

“
4
7




(L A2))
4-75-44a

L 1

IDVNDIS IDNVHLNI GUVANVLS
SHHVd 31VLS VINJO4ITVO

£0/50/0L |1 A4

a3N9IS3a

#1856
VD ‘ojuawesdes

3193435 .,0. ¥0L

wetboag ubis
uo|S|AlQ SIDAIDS
jeajuyda)

®,
44 3y
N.W-«._wuz: V/\\

“
%
A

(51835 0110N)

NOLYDIHID3dS

“uoponpo:d o} soud
13ubisap 2jydeib syied a1e1S ejuiojlfe) Aq pasoidde pue Jopuaa Aq papiaod aq o) sjoald «
‘}5anbal uonewoju)
Jspu niunjied yaes 1o) ‘sjied els ejulojjed Aq paljddns 3q 01 syoord Adod pue sajy [exbiq «
‘uoneaydde 1e0d 1e3)3 0)
sond 141 SWd Yarew o} [AulA 103 paleod 10[03 wiolsnd Buisn 1ap)i Yoea Uuo pajunow aq [iMm 1xa] Japly
“1aubisap 21ydeib sjied a)e3S Biuiogle) Aq paroidde pue topuaa A INIWHALIA 39 OL (X) azis
abuej) jin4"sisod ubiis uj syojs Gurpuodsaliod Ol |[BISU [|IM YDIUM ISP JO SPIS OM) UO sabuelq .
: ‘wnujwnje padeys woisnd Sz |* uo siKuIA paydjew
1002 We pue siuted pue siswnd aueyiainAjed Jjkioe ‘puriq smaynew Buisn pajesn saydeis «
o SHE 20 20t 238021833 AN PUR 3JUM SPId SO0 S E:510]0) ¥ 5| JOPIY -

. B M

Ammmmc Jo uonod pasodxs), |

S43dd NO

AIAVIASIA NOILVWYOINI
TVNOILIAAY.

(L A9d) 4-7S-Hda

ul

1°pu,0 F,x (sabueyy snid), 8¢

(L A1) 4-zS-4da

'L

uondidsag

Isquiny ed

way

Odd 401
{Piog) eajlensy 10 .

eses Jemo pue Jeddn
{piog ) OHd NVrvHL
juojedAy eqopy

— =l




(1 A91)
5-ZS-4dd

[ 1

JDVNDIS IDNVYLINI QUVANYLS
SHYVd ALVLS VINHO4LITVD

£0/S0/01 {1 A31
aiva
SNOISIATY

QINIIHD

NMvEa

AINSISIa

1856
VD ‘ojuduterdes

32915 ,0, ¥0L

weiboid ubis
UOISIAIQ SBIIAIDS
|edjuys3y

®,
N,
NHVI..S::V/‘\

(31¥DS OLLON)

NOILVYDHID3dS

10pd*1%1 SWJ YoIew o3 [AUA InD Paleod 10]03 Wiolsnd Bu|sn 15pH Ydea Lo PjUNOW 3q |[1M 1X3) JOPHY «

Jojod We pue syujed pue siswpd aueyiaindjod a)j£ e ‘puelq smaynepy buisn pajean saydels .

‘uondnpoud oy Joud

J1aubisap ojydelb syred e1s ejuiojied Aq pasoidde pue Jopuaa Aq paplaosd aq o) sjoold -
"3sanbas uonewiou)

J3p) Jun yied Yora 1o ‘syled 31e3S eiuoge) Aq payddns 3q 03 sjoord Adod pue saji jenbiq -

“JopJ jo yoeq o1 pajjdde aq os|e ||jm 1oLy Uo dbeW JeY) S9IEI|PUE JSPU PIPIS-Z
‘uopedyjdde jeod seal>

u3ub|sap ojydelb jred a1e1s ejuIo)|e) Aq pascidde pue Jopuaa Aq GINIWHILIA 38 OL (X) dzis
abueyy ||n4 ‘s3s0d ubis uj 530js Bujpuodsassoa olu| {[eISU [|IM L21M 18P JO SIPIS OM) UO sabuejy .
*‘winujnje padeys Wojsn3,5Z 1" Uo SjAUIA paydjew
ave ook 3Nt 11RODIE3|D Af) PUB 23U SN|d SOL[0D S 35100 S| 13P1Y -

WNM A SWE  SW

OEMR

8L

«8

{(a6uey jo uoniod pasodxa) '

L ;

19pl4 papIs-z,0L X (sabuey snid) 2/

(1L A21) 5-ZS-4da

‘L

1aquunp 3ied

way|

S43did NO
IAVIASIA NOILVWYHOINI
TVNOILIAAY.

0d4
{piog) eoneAEH J0
ases Jamo pue taddn
{p1og) OHd NVYrvHL

(I AS)) 5 -75-4dd







(L A92)
v-15-4dd

IDVNDIS IDNVHLNI QUVANVLS
SHYVd 31VLS VINHOAITVD

£0/50/01 |1 791,
ava
SNOISIATY

ADIDIHY

Nmvdd

Q3NDIS3a

1856
v ‘olusawesdes
323435 ,0. ¥0OL

weiboag ubis
UOISIALQ SBDIAIDS
|eajuyaay

(37vDS OLION)

i3

NOILVYDId41D3dS ubis, 8y X (sabueysnid),zZ | (L AN v-LS-4dd | 'L
uondjsag BqunNued  |way)
‘uonanpaid o} .
soud ssuBisap s1yded syieq a1eis ejulojie) Aq paroidde pue Jopusa Aq papiaoid 3q 0y sj00id «
*suoneayads Juswpedaq Yyum Adwod oy ‘sufils urew uo pasn sq 0) o6o] Hiled alRs eloje) -
‘uopesjjdde yeod Jeap 0y -
100d 3 061 SWd Y31W 0} |AUIA InD Palecd 10]03 wolsnd Sulsn ubls .._umw Uo pajuNoW aq ||IM 3xa3 yun yjied anbiupn .
*3|n! pue ad£3 31N ‘sweu 3jun Joj 3sanbas
un yaed yoes Joy 4aubissp uEnEm s)ied M35 ejuiojije) Aq pa|(ddns aq o3 sjooid Adod pue sajy jenbiq -
"umoys se pasodxa agq
oy abueyy Jo | 1aubsap ojydeib syied ajels eyuiopie) Aq paaoidde pue Jopuaa Aq GINIWHRLIA 39 OL
{X) azis abuej4 s3sod ubs u| s3o|s Huipuodsariod ojul [[easul ||Im Ydjym subjs jo sap]s oml uo sabueld .
“wnujuinje padeys WoIsnd 571" U0 s|AuIA
payaew o]0 We pue sjujed pue siduilid sueyiaink|od djjkoe ‘puelq smaynew Buisn pajessd soydess «
L ﬂﬁ et 1102183]) A PUE BHUM SN|d S1010D SW § $510[03 95| ubis acuenu3 .
X
i3
1 L ]
ul ul
aseasaddn iy
(1 V V v d O V \ (Piog ) Ot NVIvHL
sjuojed) aqopy
) 0dd .
asB3 JaM0T pue Jeddn
(re|nBaiy) eaneAje} J0
(1enBey ) Oud NVrveL
swojadk) agopy
-] oddeiny
Od {piog) Bonenia Jo
‘asaa 1amo7 pue Jaddn
(Piog) Obd NVrvHL
s|uojed{) aqopy
8V
n ul

(abueyj jo uopiod pasodxa), L

al

oo
ae T owE oo Sogy
S SWd SWe SHL SWdsor

EHENR

{'suopeoypods wounmdog,

pesojue 0}
1810100 080 Juauredeq

(L A9J) Y -1S-Hdd




)
g-1S5-4da

L

IDVNDIS IDNVULNI GUVANVLS
S’HV 31VLS VINHOAITVD

[0/S0/0L {1 A3]

3wva
[ sNoGAIE |

aDIDIHI

NMVEG

a3N9Is3a

¥1856
VD ‘ojuauwerses

193135 .,0. Y04

welboig ubis
uolsIAlQg SIDIALRS
|esjuyday

(37v2S OLION)

- NOILYDHID3dS
- uis, o X (sebuey snid),09 | (1 Aa)) g-15-4dd | 'L
) uondudsag BquinN Med  (way |
-uonpnposd 0}
1opd ssubisap djydelb syied a1els ejulojied Aq paaosdde pue sopuaa Aq papiroid aq 03 sjoold «
*suoijesyads Juawitedaq Yim Ajlduiod 03 ‘subls ujew uo pasn 3q o3 060| sied aiels elwoyljed
‘uojedy|dde yeod seafd 03
Joud ) 061 SWd U2IeW 03 [AUIA N3 PaIRO 10|03 Wo3sn Bujsn ubjs Yoes uo psjunow aq [Im 3xa) Junped anbjup «
*3|nJ pue adA} Jun ‘suseu Jun 104 3sanbas
3un jed yoes toy1subisap olydeib syied 1e)s eiwioje) Aq payddns 3q o3 sjoozd Adod pue sajy [enbiq -
‘umoys se pasodxa aq
013buey jo 1 oubsap ojydeih syied a1els ejurojied Aq paaoidde pue topuaa Aq Q3NIWHIL3E 39 OL
(X) 9z1s abue|y s3sod ubs u) syojs Buipuodsasiod ojul ||eysul ||Im Yaiym subis Jo sapis omy uo sabue|y .
‘wnuwn(e padeys Wo¥sn2,5Z1° U0 sjAula paydiew
) - 10|02 We pue sjuted pue siawiid sueyiainA|od sykie ‘pueiq smaynely buisn pajean soydels .
s D R JmE 206 21 3202183[) AN PUB 3YM SNId $10]03 SINd § :510{00 9 5| UBIS aduenuy .
b s
g 1 21 B
X X
»T9
09 ‘
4l
— — §
esesddn Iy
(v v V 10 v \ (p1og) Otd NVIVEL
siuojadA sqopy
0dd
9583 Jamon pus Jaddn
{18nBey) eoNEABY JO
(sein6ed ) Od NVVHL
sjuojadA) agopy
- 0dd aing
8T Odd (Piog) BoRaAal 10
©5ED 10M07 pue Jeddpy
(piog _,%E NVIVHL
Sjuo)ar 2g0]
IojadA) aqopy O
) T S— ul
(26uey jo uojod pasodxa) 1 al
heas
- HLINW
L
ZRENE
nuSSuca SEhw__Eo(ﬁ:Lw_

s=i0100 0B Jreunredeq

(L A3d) g-1S-4dd




(1L A24)
D-15-4da

L 1

IDVNDIS IDNVHULNI AYVANVYLS
SHHVd 31VLS VINYOLITVD

£0/S0/0L__[L AT
awa
SNOISIATH

aBDIHY

Nmvia

Q3N9ISA0

1856
vD ‘ojuawesdes
329135 ,0, ¥0L

wesboig ubis
uojs|A|Q SBAIRS
fesjuyas)

(31¥DS OL1ION)

9T

{abuey) jo uoniod pasodxa) |

NOILVYDI4ID3dS -
ubys g€ X (sabuey snid),8p | (L A®4)D-1S-HdA] 'L
uonduosaq JBquiny Wed  jweyy
Co ) ‘uop>npoid 0}
I1opd Jaubjsap o1ydeib syieq 3115 ejuioje) Aq parordde pue Jopusa £q papiaoid aq 01 5)ooid «
‘suopesydads juswniedaq yim £jdwrod 01‘subis utew uo pasn aq 0} 060| syied 31L)S BILIOJI[ED) «
‘uopedy|dde jeod seap 0y
10ud 306t SWd Y21eWw 03 |AUlA JnD Pa3ead 10jod woysnd Buisn ubis yoea uc pajunow aq [|1m 1%a3 1un yied anbiun «
*9|nJ pue 3d43 3un ‘atueu yjun 1o§ 3sanbal N
Juned yoes 10} tsubisap diydeib syieg ieis eluoye) Aq payjddns aq o1 sjooid Adod pue ss|y [enbiq -
‘umoys se pasodxa aq
o) abuey) jo | 1aubsap oiydesb syied sre)s elwop e Aq pasoidde pue Jopuaa Aq gINIWHAL1IA 39 OL
{x) azis abuej4 sysod ubjs u| s10(s Buipuodsa110d ol |(R3SUL |[1M UDJUM SUBIS JO SIS OM] Uo sabueld «
‘wnujwn|e padeys wojsnd Sz | uo sjuin
paydiew Joj0d We pue syuled pue siswiud auelpamdiod sAe ‘puelq smayne buisn pajean soyders .
wmm un £ wﬂm wvﬂn m“ﬂ w_ﬁ 11B0DIRB|D A PUB UM SN|d S10]0D SN § 51010 9 5| ubis aduenuy .
X : .
] 05
1 8 L
= ul
aV V V (i ‘ V V
Od4
8583 JomoT pus Joddn
(re|nBay) eaneajey Jo
(feinBey ) OHd NVIVHL
sjuojedf) eqopy
Odd eIny
0d4 (piog) eonasey Jo
ase2 Jamon pue Jeddny
(Pioa ) Old NYrvyL
s|uojed4) eqopy
€
Wl

al

ogr oMr owc Doy 06
SWA  SWI W SHE SWi30%

ZHEREa

(‘suopeapods weunredoq

POsOjUR 0
1640100 0B luewmdag

(L A3J) D -1S-Hdd




(1 A1)
a-15-4dd

IDYNDIS IDNVHLNI A4VANVLS
SHYVd 3LVLS VINHOAITVYOD

£0/S0/01 [t A2
ava
SNOISIATY

ODOIHY

NMvEa

GINDISI0

1856
VD ‘ojudwerdes
123418 ,0, ¥0L

weiboig ubis
UCISIAIQ SBdIAIDS
|eajuyday

(37vDS OLLON)

NOILVYDIHID3dS

‘uononpoud 0}
Joud Jsubisap oiydelb syieg s1els ejuio)ie] Aq paaoxdde pue Jopusa Aq paplaoid 8q 03 sjooid «
*suoneayiaads Juswiedaq yim A[dwod 0) ‘subis utew uo pasn aq 03 060| Hjied I)elS ejulojie) «
‘ucnedijdde jeod seap 0}
Jo1d 306+ SWd Ya1eLL: 01 |AulA D paleod Jojod Wwo)sn Buisn ubis yoea uo pajunows aq (|1m 1xal 3un yied anbjupn «
*3jn1 pue ad£} yun ‘aweu yun 1oy 3sanbas yun
sped yoes 1oy ‘taubisap ojydesb syied aye1s ejulojl|ed Aq pajjddns aq 03 sjooid Adod pue sajy |enbiq
. “wnujun|e padeys woisnd Sz | uo s|AUIA «
Ppaydzew Jojod W pue sujed pue siawlid sueyisinkjod Jljkide ‘puelq smaynew Buisn pajeasn soyders .

JI8T  J¥9E  D0EY Qv K .
a3 e 13200189[) Af) PUB SNYM SN|d SI0|0D SWd § :510]03 g 5| UBIS BdUBKUT

OFEEN

HT

ubis oL X .¥T

(L A31) @-LS-Hda

L

uondinsag

1aquinN Med

Wy

8 v
(piog ) Oud NVIVEL
sjuojadA} sgopy

Odd

8589 JemoT pue Jeddn
{(1ejnbey) eoneaeH Jo
(sen6ay ) Old NVIVHL

siuojedf; eqopy

0di aing

0d (plog) eopenrel 10
©sED Jemo") pue Jeddn
(piod ) OHd NVIvHL

s)uojad4) agopy

Il

cevie

NIy
Dcm ST DL D06k Sosy
Sed SWE S SWE SWE0)

iunsadeq,

Freme o (1 A2J) g-1S-Hdd




(L AS3)
3-1S-4dA

1

3DVNDIS IDNVYLNI QYVANVYLS
SHHVd 31VLS VINYOITVD

70750701 __|L A%

3lva
| SNOISIAZY

QIOIHY

Nmvia

GINDISIa

Y1856
V) ‘ojuawendes

19945 ,0. V0L

wesboig ubig
UOISIAIQ SOI1ALBS
|eajuyday,

(37¥DS OLLON)

NOLLYDIdD3AdS

‘uonanpoid 0y
soud saubisap 2ydelb syied a1eis elutojied Aq panoidde pue Jopuana Aq papiaosd 8¢ 01 sjo0ld -
suopesypads Juswiiedaq ynm Aidwod 01‘subis ulew uo pasn aq 03 obo| syied 31l eluiojje) «

‘uogiedyjdde Jeod seap o}
Jo1d 306¥ SWd Y21ew 03 |AuiA 3nD Pajeod Jojod woisnd Buisn ubis YIea uo pajunow 34 |[1m 1x3) 3iun 3ted anbjup «

*3jn1 pue adA} Jjun ‘auseu jiun Joj 3sanbal
Jun jed yoes 1o} 1aubisap diydesb syied srels eioged Aq payddns aq o3 sjooid Adod pue sajy jenbiq .
‘ubijs Jo ydeq o0} pajjdde aq ose |;m Juoly uo 3Bew| Jey) sa1ed|pu ubis papis-z .

‘umoys se pasodxa aq

o0} abueyy jo,, | 1oubsap diydelb sy 1ed a1e1s ejutojie Aq pasoidde pue Jopuai Aq QINIWYILIA I8 OL
(X) 9215 2buey4 *s1sod ubjs | s30(s Bulpuodsa110D o3u} |[eISUY ||1M YdIYM SUBIS JO sapIs oM} Uo sabuejd «

. ‘wnuwnie padeys wosnd, 71 Uo sjAUIA
paynew 10§02 WE pue sujed pue siswjid sueliaindjod 5. ‘puelqg mayne Buisn pareasn soiydelo .

E) O18Z  O¥IE  D06Y o191 3 o .
£zt e SWr JWE “1e02uR3|) AN pUB B)YM S| SI0[0D SW § S10]02 9 S| ufis aduenul
B

oL

It «CL

ubls papis-z,8v X (sebuey snid) .z

(1 A91) 3-15-4dQ

‘L

uondinsag

JaquUnN Yieg

way|

P43

(abuey jo uopiod pasodxs), |

ul

<gseo1addn Iy
(PIog ) Otd NVIVHL
siuojadAl aqopy

Odd

0580 Jomo pue seddn
(18|nBay) eoganja} Jo
(18inBeyy ) Od NVIVHL

sjuojed4] eqopy
0dd einy
0Od (piog) eoneaeH Jo

ased Jamo'y pue seddn
(pioa} OHd NVIvHL

- al

ul

siuojedfy eqopy

8

dery Dl orE doey 306y
W SWE SWE SWI SWA 309

2
GEHENERE
(:suoneaypeds weunradaq,
Pasojaus 0} wio;uoa (Sni)
1£10,00 0B fweltnredagy

(L ASJ) 3-1S-4dd




)
4-15-44a

IDVNDIS IDNVULNI QUVANVLS
SHYVd 31VLS VINHOLITVYD

Z£0/S0/01_|1 A9

3alva
SNOISIASY

GMNHHD

NMvHa

QINDISIa

1856
¥D '‘oluswierdes

19915 .,0, V0L

weiboid ubis
uo|siAlg SBIALRS
fedjuyIay

Z N
NﬂV!.Suz: \¢

(31vDS OLLON)

) NOIIVDIHID3dS
ubis papis -z ,0% X (sabueyysnid) 09 | (1 482} 4-15-¥da | °L
‘uopanpoid o} uonpdussq J3qunN ued E,w:
Joud saubisap diydesb syied s1eis ejuso)lje) Aq paroidde pue zopuaa Aq papiaosd aq 03 5j00Id «
‘suopesyads Juswitedaq Yim A dwod 03 subis ujew uo pasn aq 0y ofio| sied 33elS ejUIOED -
‘uopedijdde 1e0d 1eapd 0}
1o1d *306¢ SWd Yo3ew oF {AujA I paieod 10jo3 woishd Buisn ubjs Yoea uo PIIUNCL 3 (M %31 Jjun yed anbiun «
“8|nu pue ad£j Jlun ‘sweu jiun Joj 3sanbas
Jtun yred yoea oy oubisap ojydess sied a1eys ejusojied £Aq payddns sq 03 sjoosd Adod pue sa)y [enbiq -
*ubis jo yeq o) patjdde aq os|e ||1m 1uos) uo abew Jey sayedipul ubls papis-Z «
. ‘umoys se pasodxa aq
oy abueys Jo | 1oubsap djydelS syieq siels ejulojiie Aq paaoadde pue sjopuaa £q GINIWNIL3A 38 OL
’ (X) 9z1s abue)4 sysod ubls ) s30|s Sutpuodsaliod oJu] [jeIsul im Y21Ym subis Jo sapIs om) uo sabue| .
‘wnuiwn|e padeys wojsna,§z | Uo sjAuIA
paydew Jojod e pue siujed pue s1awnd sueyisinijod dijdide ‘pueiq smayiely Buisn pajeasd soydes «
summ A wﬁ wﬂn 0 2Url 1RO2IES|D AN PUR SWYM SNid SI0j0D SWJ § 'S10j03 g 5| ubis souenuI .
(1% &l ‘
X
] #C9
. 409
1 L
1 J— o §
aseateddn iy
(LY v v d0 J v (P18 ) Obid NVIVHL.
: siuojed4; sqopy .
0dd
9s83 Jomo) pue 1eddn
{1einBey) oNONBH 10
{seinbey ) Odd NVIVHL
sjuojadA; eqopy
- 0Od elny
«8C 0d (piog) BononeH Jo
5.9 16M07 pue Joddpy
. (pio8 ) OHd NVIVHL
s)uojedA) aqopy
. O
- ] S E— al
. (abueyy jo uonsod pasodxa), i A

omie

NN

aem owr oMk w06
i

POSO{2UD 0f UNOJUOD 5NN
810109 0By owndeq

(1 >m: 1-15-d4dd




State of California - The Resources Agency MANUAL
DEPARTMENT OF PARKS AND RECREATION

DEPARTMENTAL NOTICE No. 2007-02 Administration

SUBJECT CHAPTER )

Department Brand Image 0100, Public Relations
ISSUED . EXPIRES REFERENCE

PRC § 5001; CBPC §§ 14200,
14330, and 17200 et seq.; CA Stafe

January 8, 2007 When Incorporated Parks Brand Standards Handbook

DPR 375 (Rev. 10/2001)(Word 6/25/2002)

WHEN APPLICABLE, ENTER THE NUMBER AND DATE OF THIS DEPARTMENTAL NOTICE IN THE MARGIN OF THE
MANUAL PAGE, ADJACENT TO THE SECTION(S) AFFECTED BY IT.

This Departmental Notice (DN) provides policy, guidance and clarification of issues regarding
the Department’s brand image, including brand elements such as the Department name, logo
and tagline. Correct usage of the Department’s brand elements will establish a clear and
consistent image for California State Parks. The policies in this DN apply to the entire -
Department, including its formal relationships with concessionaires and cooperating
associations.

This Notice supersedes Departmental Notices 99-17 (Departmerﬁ Logo) and 2001-09
(Department Logo). The policies and guidance in this DN are effective immediately.

LEGAL AUTHORITY

Public Resources Code, Section 5001; California Business and Professions Code, Sections
14200 et seq., 17200 et seq., and 14330; and Federal Trademark laws, Title 15 United States
Code, Section 1051 et seq. .

BACKGROUND

California’s State Park System is recognized as the most geographically diverse and resource
rich state park system in the nation. Accordingly, the Department has determined that a clear
and consistent image is needed to communicate a unified brand image to current and potential
park visitors and to convey the diversity of our parks.

BRAND IMAGE

A brand is a combination of names, words, symbols and/or designs that identifies a product
and/or service and distinguishes it from competing products and/or services. A brand is the
personification of an organization and its products and services. Brands are designed to build
relationships and emotionally connect with customers. Brands also promise certain benefits to
consumers. ‘ ' ‘

One of the most important things an organization must do to be successful is communicate a
strong, appealing brand image. Presenting a consistent brand image and message helps
differentiate California State Parks from other parks and recreation providers, and helps
promote park advocacy and consumer loyalty. When communicated consistently across all
points of contact, the California State Parks brand will become familiar to consumers and
motivate them to cherish, preserve and protect the parks. .




With the help of consumer research, a unique California State Parks brand identity has been
developed to communicate the breadth of California State Parks and the California State Park
System in a friendly, exciting way.

BRAND POLICY

Itis the D,epértment"s Brand Policy to:

1. Communicate to current and potential park visitors a single strong, unified and
consistent brand image across all communication lines.

2. Incorporate into park material, as space is available, the identified brand elements
contained in the California State Parks Brand Standards Handbook—Copy Content and
Tone (including Department Name), Logo, Headline and Tagline and Design
Elements—following the guidelines put forth in the handbook. :

3. Protect its brand image (elements and/or assets) against unauthorized use, whether
intentional or unintentional, by individuals or organizations, to the extent practicable.

BRAND ELEMENTS

Because the brand image must be communicated at every point of consumer contact, the
brand elements should be used by all divisions, units, individuals, concessionaires and
cooperating associations involved with designing and producing California State Parks
consumer material, including, but not limited to: Advertising material; park signage (both
permanent and temporary signage, including banners); websites; publications (brochures,
posters, flyers, etc.); park entrance tickets; event materials; public relations products;
merchandise and product packaging; uniforms; Department business materials (e.g.,
letterhead, fax coversheets, business cards, envelopes and mailing labels, e-mail signature
blocks). Incorporating the brand elements, or assets, correctly and consistently will create a
strong, unified style and tone. See the California State Parks Brand Standards Handbook for
specific usage guidelines.

I DEPARTMENT NAME

Background '

The Department’s name is an important brand element. The California Department of
Parks and Recreation has been referred fo by various other names, including “California
Department of Parks and Recreation,” “California State Parks” and “The California State
Park Service.” To enhance recognition efforts, it is essential that the Department
consistently present a single unified image and name to the public.

_ Department Name Policy )

It is the policy of the Department that: »

1. California State Parks is the approved name to use for the Department. For
specific guidelines regarding the use of this name, see the Brand Standards
Handbook. Previously created signs, publications, videos, etc., that feature other
Department names are acceptable only until such time as they are replaced. All
new material should use the current “California State Parks.”



2.

Depending on individual circumstances, the use of the term “the department” or
“the Department” may be appropriate (such as in operational documents, plans
and reports) and is allowed after the name California State Parks has been
introduced in a document. The decision as to whether to use the lowercase
“department” versus the capitalized “Department” is at the discretion of the office
preparing the document in question, but whichever option is chosen it must be -
used consistently throughout the document.

Alternative names should not be used except under the following specific

circumstances:

a. California Department of Parks and Recreation - This is the legal name of the
Department, and should be used in situations where the legal name is called
for (for example, references in state codes and regulations, legal documents
such as contracts, court filings, administrative filings, official documents, etc.).

b.  California State Park System - This name collectively refers to all of the
classified and unclassified park properties managed by the Department. It
should only be used in circumstances when all parks are being referred to as
a collective unit and the use of the name California State Parks is not
appropriate (for example, “There are currently 278 units in the California State
Park System”). The term “California’s state parks” can be used as an
alternative way to refer to the units that make up the California State Park
System, and in such an instance, the words “state” and “parks” may not be
capitalized.

DEPARTMENT LOGO

Background '

The logo is a primary component of establishing a “brand” for the Department. In the
past, there have been various logo images used to represent the Department. To -
enhance recognition efforts, it is essential the Department consistently present a single
unified image and name to the public.

General Logo Use Policies
It is the policy of the Department that:

1.

The Department logo should be dlsplayed on all products produced by or
copyrighted to California State Parks wherever practical to build the strongest
possible visibility and recognition for the Department and its resources, services,
products and personnel. Where appropriate, this will be done in conjunction with
approved individual unit marks/logos. The Department logo shall be used in/on
publications, web pages, audio-visual programs, letterhead, envelopes, business
cards, mailing labels, fax coversheets, press releases, vehicle and equipment
decals, signs and panels, State Park passes, and other such products and
property as might be appropriate. Previously created signs, publications, videos,
etc., that feature old Department logos are acceptable only until such time as they -
can be replaced.

When Department offices, or individual employees, are having the logo
embroidered or screened onto fabric, a sample must be sent to the Chief of the
Interpretation and Education Division for review and approval before production
unless the work is being done by a pre-approved vendor (vendor list available from
the Interpretation and Education Division).

3



Use of the logo is restricted to Department publications and activities, unless the
Department allows otherwise. Use of the logo by external entities must not be
allowed unless any association created through use of the logo is consistent with
promoting the goodwill of the Department and the Department’s goals. When the
logo is used by an external entity, the following policies apply:

a. A written license agreement must be executed by the Department and the
third party entity, confirming the terms and conditions of use. This may be
incorporated into an existing agreement (e.g., concession and cooperating
association contracts, donor agreements, memoranda of agreement or
understanding) or may be crafted as a separate license agreement.
Agreements that incorporate logo license language must be reviewed and
approved by the Legal Office prior to approval. Copies of all such
agreements must be sent to the Interpretation and Education Division for
permanent retention.

b. Once an entity has been licensed, advance approval must be obtained before
each specific use of the logo. For entities using the logo under a stand-alone
license agreement, that approval must come from the Chief of the
Interpretation and Education Division, or his or her designee. For entities
using the logo under language contained in a valid contract or other written
agreement (such as a Memorandum of Understanding or Memorandum of
Agreement), approval must come from the California State Parks employee
responsible for administering that contract or agreement, or his or her
designee. ,

c. The logo shall not be the most prominent design element (unless the license
agreement states otherwise, such as when the logo is used on uniforms and
merchandise). .

d. The logo shall not be used in a manner that implies editorial content has been.
authored by or represents the views or opinions of the Department.

e. Thelogo shall not be used in any venue that displays adult content, promotes
gambling, involves the sale of tobacco or alcohol, or otherwise violates
applicable law.

f.  The logo shall not be used in a manner that is determined by the Department
in its sole discretion to be misleading, defamatory, infringing, libelous,
disparaging, obscene, or otherwise objectionable. :

Specific Logo Use Policies
It is the policy of the Department that:

1.

sl

Because the logo is a trademark registered with the U.S. Patent and Trademark
Office, the registration symbol ® must be used in connection with each use of the
logo unless it is infeasible from a design or fabrication standpoint (such as for
patches or decals). The ® registration symbol must now be used instead of the
trademark symbol ™ that had previously accompanied the logo before it was
registered. Versions of the logo with the ™ symbol may no longer be used.

Logo components may not be altered, and the components of the logo.may not be
used separately. For instance, the bear cannot be used alone or replaced with
another element and/or the lettering cannot be used without the bear or replaced
with different words.

The logo may not be used to create other, new logos.

The logo must always appear clear and crisp. In order to meet this requirement, it
must be printed at a minimum of 300 DPI.

The logo may not be tilted, skewed, or distorted.
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To maintain clarity, the logo must be a minimum of 5/8” in diameter.

The logo may be reproduced only from camera-ready proofs or electronic prlntlng
files. It may not be redrawn or traced.

8. Due to its low resolution, the logo may not be downloaded and printed from the
Department’s website.

N o

‘9. The logo may not be cropped, overprinted, screened, superimposed, or printed

. behind art or copy.
10. To make sure the logo stands out clearly, it must be placed within an area of
unobstructed space. This also applies to the placement of the logo relative to the
edge of a page or screen. There are two ways to determine the clear zone around

the logo:
a. The space must be the “I” height of the type in the word “CALIFORNIA” in the
logo.

b. The space must be approximately 1/8 of the diameter of the logo. For
example, if the logo is 2 inches in diameter, then the clear zone would
measure 1/4 of an inch.

11. The four-color logo may not be converted to grayscale. Instead, the black-and-

white version of the logo must be used.

12. The four-color logo may not be copied on a black ink photocopler (exceptin the
case of providing printouts of presentations that use the color logo). Instead the
black-and-white version of the logo should be used.

13. The logo, in both four-color and black-and-white, ‘may be used on colored paper
and fabries.

14. When printing in one or two colors, only the black-and-white version of the logo
may be used. When printing in two colors the logo must be printed in the darker
of the two colors.

15. When embroidering the logo or screening it onto fabric, the four-color version may
be used, or the logo can be reproduced in any single color.

16. Exceptin the case of printing, screening, or embroidering the logo in one color as
specified in the polncnes above, the logo colors may not be added to, changed or
altered.

17. Exceptions to the policies above must be approved by the Chief of the
Interpretation and Education Division.

DEPARTMENT HEADLINE AND TAGLINE

Background

The Department’s official headline and tagline can be found in the Brand Standards
Handbook. The headline contains the words in the leading position in an advertisement
or visitor information—the words that will be read first and are situated to draw the most
attention. Effective headlines attract attention, engage the audience, and explain the
visual that will lead the audience into the body of the ad or visual. A tagline, or slogan,
reiterates a phrase.identified with a product or service. Taglines have two basic
purposes—to provide continuity to a series of ads in a campaign and to reduce an
advertising message strategy to a brief, repeatable, and memorable statement.

Department Headline and Tagline Policy

It is the policy of the Department that: ‘
1.  The official headline and tagline shall be used in/on all marketlng and/or consumer
materials, as applicable, that promote California State Parks. - Use of the headline
-and tagline shall follow the guidelines outlined in the Brand Standards Handbook.
‘ 5



2. Because the official Department headline and tagline are in the process of being
registered with the Federal Patent and Trademark Office and the California
Secretary of State, the symbol ™ shall be used in connection with each use of the
headline and/or tagline. However, when the headline and tagline become
registered, ™ will be replaced with ®.

3.  When the headline and/or tagline are used, they shall be surrounded by
unobstructed space in order to remain clearly legible and have the desired
visibility. A space equal to the height of the upper case letter “D” must be
maintained on all sides of the tagline. A space equal to the height of the upper
case letter “W” must be maintained on all sides of the headline. These are
minimum areas—a greater amount of space is always recommended.

4. Use of the headline and/or tagline is restricted to Departmental publications and
materials, unless the Department allows otherwise. Use of the headline and/or
tagline must not be allowed unless any association created through use of the
headline and/or tagline is consistent with promoting the goodwill of the Department
and the Department’s goals. For use of the headline and/or tagline, all external
entities must obtain written permission from the Chief of the Interpretation and
Education Division, documented by an appropriate license agreement, unless the
license is being granted as part of a contract that includes the Department’s
standard boilerplate language for headline/tagline use—copies of all such
agreements must be sent to the Interpretation and Education Division for
permanent retention. '

BRAND DESIGN ELEMENTS

Background

All of the brand design elements help create the Department’s overall brand image and
were chosen to convey the warm, down-to-earth, adventurous and approachable nature
of California State Parks

Brand Design Elements Policy

It is the policy of the Department to use the official brand design elements in/on all
marketing and/or consumer materials produced by California State Parks, as applicable.
The brand design elements shall be used together whenever practical. Use of the
brand design elements shall follow the guidelines in the California State Parks Brand
Standards Handbook. If you are unsure about whether to use the brand design -
elements on a product you are creating, contact the Partnershlps and Consumer
Strategies Division at (916) 653-5682.

BRAND POLICIES FOR SPECIFIC TYPES OF CONSUMER MATERIALS

Background

While the policies above related to brand elements apply to all consumer materials,
some specific types of materials also require additional policies in order to ensure
consistency of content and design and quality of brand element reproduction.



Policy

It is the policy of the Department that:

1. All event banners shall include the official Department headline, tagline, and logo,
name and date of the event, and park name. Colors and fonts used for event
banners should follow the brand fonts and colors shown in the Brand Standards
Handbook.

.2. Samples in the Brand Standards Handbook shall be followed when creating new
signs or replacing pre-existing signs, unless the park has been given permission to-
have a unigue sign design by the Deputy Director of Park Operations.

3. E-mail to External Entities: It is permissible to use the Department’s official tagline
(but not headline) in e-mail signature blocks. All other phrases, sayings, quotes,
etc., are not acceptable and shall not be used as part of e-mail signature blocks.
The Department logo may not be inserted into e-mail messages as it may not
reproduce accurately or at a high quality on all computers. (This policy does not
apply to logo files that are attached to e-mail messages for purposes of sending
the logo to someone who is authorized to use it.)

4. The standardized version of the Department’s letterhead, which features the logo,
is required for use throughout the Department. :

5.  The standardized format for envelopes and mailing labels is required for
Departmental use, and no other versions are acceptable.

6. Business cards must use the four-color logo, blue lettering, and be printed on 80-
Ib. gloss cover paper—they must follow the design standards shown in the Brand
Standards Handbook and contain the elements indicated.

7.  All press releases regarding California State Park news, issues, programs, and
activities must be distributed using the DPR 985, Press Release form.

IMPLEMENTATION OF BRAND POLICIES

For each aspect of implementation, there will be appropriate phase-in periods to minimize
Departmental expense and inconvenience. Each division, district, and unit will determine a
schedule that meets Departmental expectations and allows for the accommodatlon of
necessary changes using available resources.

QUESTIONS

Questions regarding graphics or technical issues related to use of the logo should be directed
to the Interpretation and Education Division at (916) 654-2249. Questions regarding the other
brand elements and the Brand Standards Handbook should be directed to the Partnerships -
and Consumer Strategies Division at (916) 653-5682. Questions about the use of the logo by
concessionaires should be directed to the Concessions, Reservations and Fees Division at
(916) 653-7733. Electronic copies of the Brand Standards Handbook can be obtained from the
Document Library on the Departmental Intranet.

Keith L. Demetrak
Deputy Director for Administration
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introduction

New branding has been developed for California
State Parks. -

The California State Park System is one of the most diverse and

expansive in the United States. Because of this diversity, consumers

don't recognize California’s state parks as a single, unified entity.
With the help of consumer research, a unique brand identity has been
developed to communicate the breadth of the California State Park
System in a friendly, exciting way..-

Who should follow these brand guidelines?

Because the brand must be communicated at every point of

consumer contact, brand guidelines should be used by all agencies,

departments, and individuals involved with designing and producing
California State Parks advertising, park entrance signage, web
marketing, and printed material. This includes all portions of the
Department even though they may not deal with the park units

themselves.
Face-tb-Face
Contact
Partnerships Publications
Public N
Relations ™ » Advertising
Direct Mail Events

Website/E-Mail

Why is branding
important?

A brand is the personification
of an organization or its
products and services.
Brands are designed to build
relationships and connect
emotionally with customers.
Brands also promise relevant
benefits to consumers.

By presenting a consistent
brand look and message, you
can help differentiate California
State Parks from other pérks
and recreational facilities, and
help promote park advocacy
and consumer loyalty.

When communicated consistently across these consumer points of contact, California

State Parks branding will become familiar to consumers and motivate them to cherish,

preserve and protect the parks.

Please note: For quesiions about this han‘dbobk, or if you want to request an

exemption from the policies and guidelines in this handbook, contact Partnerships

and Consumer Strategies at (916) 653-5682 or partnerships@parks.ca.gov.
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Brand ?@séﬁéamng

California State Parks Brand Positioning

“The California State Parks brand positioning is “California State Parks:

* More ways to be a Californian than you can imagine” This brand positioning
represents what California State Parks stands for and how it differs from
other park entities. The brand positioning statement should not be used as
an advertising headline or tagline.

The brand positioning addresses three distinct and important aspects of
California’s state parks and the benefits consumers enjoy:

1. California’s state parks are both diverse and abundant.

2. California’s state parks make you feel proud to be a Californian.

3. California’s state parks are a great way to escape and refresh.

BRAND STANDARDS 4




Brand Elements

Communicating the California State Parks Brand

Each of the following brand elements contributes to the overall California State
Parks brand:

* Logo

* Headline

* Tagline

« Fonts and Colors

» Photography

+ Copy Content, Tone and Messaging Hierarchy

» Background and Border Treatment . : .
Incorporating the California State Parks brand elements correctly and consistently
will create a strong, unified style and tone that convey the branding. Copy and
design have been developed to bring the California State Parks brand to life. See
pages 16-18 for details.

How to Use the Brand

The information that follows details how to use individual brand elements properly
when you're developing consumer materials. By following these guidelines, you
can help promote a consistent image for California State Parks.

BRAND STANDARDS 5



Brand Elements

Logo

The logo is a primary cofnponent of the California State Parks

brand. The logo has physical and intangible value that requires
protection. By consistently controlling the quality of logo treatment
and reproduction on all materials, and paying careful attention when
using the logo in association with any organization, philosophy, or
event, you will help maintain the value of this important and highly
visible brand asset.

In general, the California State Parks logo should be displayed'

wherever practical on all products produced by California State Parks.

This will build the strongest possible visibility and recognition for the

California State Park System and its resources, services, products and

personnel. Specifically, the logo should be used on/in:
« Audio-visual programs
« Business cards
« Letterhead, envelopes and mailing labels
*» Newsletters : '
* Plans
* Press releases
» Publications (paper and electronic)
» State Park passes
« Uniforms
» Vehicle and equipment decals, signs and panels
* Websites
« Other materials that are deemed appropriate

Please Note: The logo can be used on any communications or

products that are produced or ordered directly by, and/or copyrighted

to, California State Parks. Using the logo in these instances does not
require a licensing agreement or, in most instances, approval by
headquarters, but must follow the policies detailed in Departmental
Notices and this handbook. However, when department offices,
or individual employees, are having the logo embroidered or

screened onto fabric, a sample must be sent to the Chief of the
Interpretation and Education Division for review and approval

before production unless the work is being done by a pre-
approved vendor (a list of which may be obtained from the
Interpretation and Education Division). Unapproved use of the
California State Parks logo is a violation of State and Federal laws
and is subject to litigation.

Why use the California
State Parks logo?

Using the California State Parks

logo:

= Unites all operational units
into a single organization.

* Quickly and easily conveys
the California State Parks
brand to the public.

« Distinguishes California State
Parks from other parks and
recreation operators.

» Assures consistency in quality
and service.

« Conveys the complexity and
breadth of California State |
Parks.

* Allows each unit and
office to benefit from the
accomplishments of alf other -
offices and units, unifying
California State Parks in the

minds of consumers.
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Brand Elements
Logo (continued)

Visual Display of the Logo

Unless otherwise authorized by the Chief of the Interpretation and Education Division, use the
logo only as represented in this handbook. ‘

Registration Symbol
- Because the logo is a trademark registered with the U.S. Patent and Trademark Office,

the registration symbol ® must be used in connection with each use of the logo, unless
it is infeasible from a design or fabrication standpoint (such as for patches or decals).
Logo Components

« The logo may not be used to create other, new logos.

* Do not alter the logo components or use the components of the logo separately. For
instance, the bear cannot be used alone or replaced with another element and/or the
lettering cannot be used without the bear or replaced with different words.

* The font used for the text in the logo is Lithos. The text in the logo has been converted
so that users do not need to have this font loaded on their computers in order to
reproduce the logo.

Appearance
» The logo must always appear clear and crisp. In order to meet this requirement, it

should be printed at a minimum of 300 DPI.

» Do not tilt, skew, or distort the logo.

« In order to maintain clarity, do not use the logo at a size smaller than 5/8” in diameter.

» Reproduce the logo only from camera-ready proofs or electronic printing files. Do not
redraw or trace the logo. |

* Do not download and print the logo from the Department's website. It is not suitable
due to its low resolution.

. Placement

+ Do not crop, overprint, screen or superimpose the logo or print it behind art or copy.

« To make sure the logo stands out clearly, it must be placed within an area of
unobstructed space. This also applies to the placement of the logo relative to the edge
of a page or screen. There are two ways to determine the clear zone around the logo:

1. The space must be the “I" height of the type in the word “CALIFORNIA”" in the
logo.

2. The space must be approximately 1/8 of the diameter of the logo. For example,
if the logo is 2 inches in diameter, then the clear zone would measure 1/4 of an
inch. ‘

This is a minimum area. A greater amount of space is always recommended.

BRAND STANDARDS 7



Brand Elements
Logo (continued)

PMS 123 PMS 281
yellow blue

PMS 364
green

PMS 490
brown

Colors

* It is best to reproduce the logo using the Pantone (PMS) colors shown above.
When reproducing these colors in four-color process inks (CMYK), or on screen
(RGB), the screen tints listed below should be used. The following Pantone
colors are used in the design of the logo: PMS 123-Yellow, PMS 281-Blue, PMS
364-Green, PMS 490-Brown. The yellow background is a gradation of PMS 123,
and the lighter areas of the bear are 60 percent of the brown PMS 490. No other

colors may be used in the four-color version of the logo.

PMS 123-Yellow
C-0%, M-30%, Y-94%, K-0%
R-255, G-175, B-13

PMS 281-Blue ' -
C-100%, M-72%, Y-0%, K-38%
R-8, G-28, B-90

PMS 364-Green
C-72%, M-0%, Y-100%, K-43%
R-41, G-96, B-22

PMS 490-Brown
C-0%, M-65%, Y-65%, K-69% -
R-79, G-27, B-18
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Brand Elements
Logo (continued)

Colors (continued) .

» Do not convert the four-color logo to grayscale. Instead use the black-and-white
version of the logo.

» Do not copy the four-color logo on a black ink photocopier (except in the case
of providing printouts of presentations that use the color logo). Instead the
black-and-white version of the Idgo should be used.

« The logo, in both four-color and black-and-white, may be used on colored
paper, fabrics, and backgrounds.

» When printing in one, two, or three colors, onlil the black-and-white version of
the logo may be used. When printing in two or three colors, the logo must be
printed in the darkest color available. ‘

» When embroidering the logo or screening it onto fabric, use the four-color
version of the logo or reproduce the black-and-white version of the logo in any
single color.

* Except in the case of printing, screening, or embroidering the logo in one color a
specified above, the logo colors may not be added to, changed, or altered.

Exceptions to the policies above must be approved by the Chief of the Interpretation
-and Education Division. ' ' '
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Brand Elements
Logo (continued)

Logo Use by External Entities

Use of the logo is restricted to Department publications and activities, unless the
Department allows otherwise. Use of the logo by external entities must not be allowed
uniess any association created through use of the logo is consistent with promoting
the goodwill of the Department and the Department’s goals. For use of the
Department logo, all external entities must obtain written permission from the Chief
of the Interpretation and Education Division, documented by an appropriate license
agreement, unless the license is being granted as part of a contract that includes
the Department’s standard boilerplate language for logo/trademark use, such as
the standard Cooperating Association contract or Concessions contracts. Copies of
all trademark licenses and contracts/agreements with language that licenses use of
the Department logo must be sent to the Interpretation and Education Division for
permanent filing.

When the Department allows the logo to be used by an external entity on material not

copyrighted to the Department, the following policies apply:

* A written license agreement must be executed by the Department and the third party
entity, confirming the terms and conditions of use. This may be incorporated into
an existing written agreement (e.g., a cooperating association contract,
concession contract, donor agreement, or memorandum of agreement) or may be
crafted as a separate, stand-alone license agreement. Stand-alone license
agreements must be approved by the Chief of the Interpretation and Education
Division.

The logo may not be the most prominent design element (unless the license
agreement states otherwise, such as when the logo is used on uniforms or
merchandise). ,

» The logo may not be used in a manner that implies editorial content has been
authored by or represents the views or opinions of the Department.

The logo may not be used in any venue that displays adult content, promotes gambling,
involves the sale of tobacco or alcohol, or otherwise violates applicable law.
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Brand Elements
Logo (continued)

Logo Use by External Entities (continued)

« The logo may not be used in a manner that is determined by the Department in
its sole discretion to be misleading, defamatory, infringing, libelous, disparaging,
obscene, or otherwise objectionable. }

+ Once an entity has been licensed, advance approval must be obtained before
each specific use of the logo. For entities using the logo under a stand-alone
license agreement, that approval must come from the Chief of the Interpretation
and Education Division, or his or her designee. For entities using the logo
under language contained in a valid contract or other written agreement,
approval must come from the California State Parks employee responsible for
administering that contract or agreement, or his or her désignee.

To receive electronic files of the Iogo,'contact the Interpretive Publications Section at
publications@parks.ca.gov or (916) 654-2249. '

To inquire about licensing of the logo for use by external entities, contact the
interpretation and Education Division at interp@parks.ca.gov or (916) 654-2249.

BRAND STANDARDS 11



Where will the hundreds of California State Parks take you today? "

Brand Elements
Headline

What is a Headline?

A headline is a statement that encourages consumers to imagine new and different
ideas about California State Parks. The headline that will be used is “Where will the
~ hundreds of California State Parks take you today?™"

When to Use fhe Headline

When conveying the variety of experiences available within California State Parks.

How to Use the Headline

The preferred visual depiction of the headline as a design element is in conjunction with
the tagline and California State Parks logo.

Because the headline is in the process of being trademarked with the U.S. Patent

and Trademark Office, the trademark symbol (*M) must be used with each use of the
headline as a design element. When used within a block of text, the headline should be
followed by the trademark symbol if possible. (The trademark symbol will be replaced
by the registration symbol (®) after the headline has been formally registered, and at
that time this handbook will be updated to reflect the change.)-

When used as a design element, the tagline should use the Formata Regular font and
be in PMS 697 for color printing, black ink for black and white printing, or reversed to
white/paper if used on a dark background.

Discover the many states of California.”

www.parks.ca.gov
'Headline, tagline and website—PMS 697
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Brand Elements
Headline (continued)

Area of isolation

It is important that the headline be surrounded by “white spéce” in order to remain
clearly legible and have the desired visibility. A space equal to the height of the upper
case letter “W” must be maintained on all sides of the headline. This is a minimum area.
_A greater amount of space is always recommended.

~ Use of Headline by External Entities

Use of the headline is restricted to Department publications and activities, unless

the Department allows otherwise. Use of the headline by external entities must not

be allowed unless any association created through use of the headline is consistent
with promoting the goodwill of the Department and the Department's goals. For use

of the headline, all external entities must obtain written pefmission from the Chief

of the Interpretation and Education Division, documented by an appropriate license
agreement, unless the license is being granted as part of a contract that includes the
Department's standard boilerplate language for headline use. To inquire about licensing
of the headline for use by external entities, contact the Interpretation and Education
Division at interp@parks.ca.gov or (916) 654-2249.
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Brand Elements
Tagline

What is a Tagline?

- A tagline serves to summarize the California State Parks experience and services. It is
who we are, what we do and what we have to offer. It is as much a part of our corpo-
rate identity as the California State Parks logo. The tagline that will be used is “Discover

the many states of California.™”

When to Use the Tagline

The tagline should be used whenever possible on any and all marketing and communi-
cations material, in all mediums, to build and reinforce our identity.

How to Use the Tagline

The preferred visual depiction of the tagline is in conjunction with the
California State Parks logo.

Because the tagline is in the process of being trademarked with the U.S. Patent and

. Trademark Office, the trademark symbol (TM) must be used with each use of the
tagline as a design element. When used within a block of text, the tagline should be
followed by the trademark symbol if possible. (The trademark symbol will be replaced
by the registration symbol (®) after the tagline has been formally registered, and at
that time this handbook will be updated to reflect the change.)

When used as a design element, the tagline should use the Formata Regular font and
be in PMS 697 for color printing, black ink for black and white printing, or reversed to

- white/paper if used on a dark background.

1. Use with State Parks Logo

* DichVer the many states of California.”

‘- www.parks.ca.gov
Tagline and website—PMS 697 par g
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‘Where will the hundreds of California State Parks take you today? h

Brand Elements
Tagline (continued)

2. Stand Alone Use

Discover the many states of California.”

Tagline—PMS 697

3. Use with Headline and State Parks Logo

Discover the many states of California.”

Headline, tagline and website—PMS 697 www.parks.ca.gov

Area of Isolation

Cltis important that the tagline be surrounded by “white space” in order to remain clearly leg-
_ ible and have the desired visibility. A space equal fo the height of the upper case letter “D" must
"be maintained on all sides of the tagline. This is a minimum area. A greater amount of space

is always recommended.

Use of Tagline by External Entities

Use of the tagline is restricted to Department publications and activities, unless the
Department allows otherwise. Use of the tagline by external entities must not be allowed
unless any association created through use of the tagline is consistent with promoting the
goodwill of the Department and the Department's goals. For use of the tagline, all external
entities must obtain written permission from the Chief of the Interpretation and Education
Division, documented by an appropriate license agreement, unless the license is being

~ granted as part of a-contract that includes the Department'’s standard boilerplate language for

tagline use. To inquire about licensing of the tagline for use by external entities, contact the
Interpretation and Education Division at interp@parks.ca.gov of (916) 654-2249.
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Brand Elements
Fonts and Colors

Why Fonts and Colors are Important
Fonts and colors for California State Parks branding are designed to help convey the

warm, down-to-earth, adventurous and approachable nature of the parks themselves.

The sample print ads on pages 21 to 23 demonstrate how the colors and fonts work

with photography and copy to communicate the complete California State Parks brand

positioning.

Primary Fonts

Formata Regular

Formata Italic

Formata Medium
Formata Medium Italic
Formata Bold

Formata Bold Condensed

Fonts for Park Brochures
Novarese .
NOVARESE BOLD (in CAPS)
Minion Italic

Fonts for Signs
TRAJAN PRO
TRAJAN PRO BOLD

Base Colors

pPMS

Tan = 465

Red Brown = 492

Red = 697

Blue = 5415

CMYK Breakdown

Tan = C:18.5, M:30.5, Y:56, K:0
Red Brown = C:30; M:88; Y:72; K:25 -
Red = C:0, M:83, Y:60, K:51

Blue = C:56, M:11.5, Y:0, K:43

PMS 492

PMS 465

PMS 697

Sign Colors

PMS

Brown = 490

.
Yellow = 141 i

Green = 364

CMYK Breakdown =

Brown = C:0, M:65, Y:65, K:69 | pms 141 | | pms 364

Blue = C:100, M:72, Y:0, K:38
Yellow = C:0, M:11.5, Y:47, K:0
Green = C:72, M:O, Y:100, K:43

When to Use Brand Fonts and Colors
The brand fonts and colors should be used on brochures, websites, promotional

material, park passes, park entrance signs, tradeshow booths, advertising, public

relations material and product packaging whenever possible.
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Brand Elements
Photography

Like colors and fonts, photos should help convey the California State Parks brand.
Showing people actively involved with the parks provides a visual context for referring
to each individual park as “Adventure No. XXX" and the “Discover the many states of
California” tagline (see page 18). For images, contact the Photographic Archives at
(916) 375-5930 or photoarc@parks.ca.gov. ‘

Background and Border Treatment
To further convey the sense of adventure and history offered by California State
Parks, use a “weathered” background and border, as shown. The background
shown here uses PMS 465 and features subtle gradations at .

the edges to make them look worn. The rugged border effect
is created by using a variety of Photoshop® techniques.

When to Use the Background and Border
Treatment

Use the background and border treatment in
advertisrhents, banners, and product packaging.

Close-up of rugged border

Background in shades of PMS 465

Advertising and marketing materials that are updated on at least an annual basis (such
as California Escapes, the Camping Reservation Guide, and bulletin board announcements)
should also feature the background and border treatment. '

To receive an electronic version of the background and border treatment, contact
Partnerships and Consumer Strategies at (916) 653-5682 or partnerships@parks.ca.
gov. ‘

BRAND STANDARDS 17



Brand Elements

Copy Content, Tone and Messaging Hierarchy

When describing either California State Parks or a specific park, keep in mind the’

key communication points used to establish the brand positioning—that the parks

are abundant and diverse, make you feel proud, and are a great way to escape and
refresh. When appropriate, use additional copy to further convey the brand personality.
For example, “Like California itself, the parks are bold, adventurous, inspiring—allowing

you to stretch your physical, mental and spiritual boundaries.”

The following copy guidelines should be incorporated into all applicable materials:

When writing copy and designing communications, be sure to use the proper
messaging hierarchy. This hierarchy will differ from one type of communication
to another. For example, the most prominent copy element for a park sign
should be the name of the park; however, the most prominent copy element
for an advertisement should be the tagline. Specific messaging hierarchy
appears in the Sample Consumer Materials section.

Individual parks should be identified by their “Adventure No.,” if possible.

For a list of all parks’ adventure numbers, contact Partnerships and Consumer
Strategies at (916) 653-5682 or partnerships@parks.ca.gov.

Use the colloquial name of the park rather than the formal name. (For example,
use "Hearst Castle” versus “Hearst San Simeon.”) ' ‘
Use the headline “Where will the hundreds of California State Parks take you
today?” and copy that encourage visitors to imagine new and different ideas
about California’s state parks. '

To see examples of the copy tone for California State Parks, please review the
sample print and radio advertising, brochures, and online communications.

" This same tone should appear in all consumer materials and public relations

communications.

Include the following copyright information: The year should come first

after the copyright symbol “©" and then the name California State Parks.
Example: © 2005 California State Parks

All the copy elements should be considered when developing press releases,
web content, brochures, event material, advertisements, radio spots and pub-
lic service announcements.
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Brand Elements
Copy Content, Tone and Messaging Hierarchy (continued)

Department Name

California State Parks is the approved name of the Department to use in all communi-
cations. This name is used in the singular and therefore is grammatically correct with
singular verbs (for example, “California State Parks manages a wide array of natural
and cultural resources”). This name should not be prefaced with the article “the” (for
example, “California State Parks provides educational opportunities for young and old
alike” is correct, while “The California State Parks manages a number of grant programs
for local park districts” is incorrect). When used to refer to the Department, all words in
the name are to be capitalized.

Depending on individual circumstances, the use of the term “the department” or “the
Department” may be appropriate (such as in operational documents, plans and re-
ports) and is allowed after the name California State Parks has been introduced in a
document. The decision as to whether to use the lowercase “department” versus the
uppercase “Department” is at the discretion of the office preparing the document in
question, but whichever optibn is chosen, it must be used consistently throughout the
document.

Alternative names should not be used except under the following specific circumstanc-

es: ‘ ' . '
California Department of Parks and Recreation - This is the legal name of the
Department, and should be used in situations where the legal name is called
for (for example, references in state codes and regulations, legal documents
such as contracts, court filings, administrative filings, official documents, etc.).

California State Park System - This name collectively refers to all of the classified
and unclassified park properties managed by the Department. It should only be
used in circumstances when all parks are being referred to as a collective unit
and the use of the name California State Parks is not appropriate (for example,
“There are currently 278 units in the California State Park System”). The term
“California’s state parks” can be used as an alternative way to refer to the units
that make up the California State Park System, and in such an instance, the
words “state” and “parks” should not be capitalized.
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laterials

Consumer R

Consumers are exposéd to California State Parks information in a variety of ways, from
print, radio and online advertising and park brochures to entrance signage, maps,
posters, banners and much more. Please review the sample communications on these
pages to see how action-oriented language, warm colors, active photographs and
consistent design elements, such as font usage and the California State Parks headline
and tagline, combine to create a cohesive branding campaign.

Accessibility _

~ When designing for accessibility, please be aware of the following:

« Colors must allow for a 60 percent contrast between light and dark.

+ Font proportions should be fairly equal in height and width.

« All publications of park visitor information must be reviewed and approved by
the Accessibility Section prior to production.

+ For more specific information contact the Accessibility Section at (916) 445-8949

or access@parks.ca.gov.

Sponsorship Recognition on Consumer Materials

For questions about recognition of sponsors on consumer materials, contact

. Partnerships and Consumer Strategies at (916) 653-5682 or partnerships@parks.
ca.gov.
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Consumer Materials
Advertising

Print Advertising A

The recommended California State Parks branding copy, images, colors and fonts
allow for maximum flexibility when creating print advertising—from large four-color
magazine ads to small black and white newspaper ads.

Sponsorship Recognition in Print Advertising
+ The sponsorship logo size should not be larger than 75 percent of the
California State Parks logo.
- The sponsorship line should be the same size or smaller than the California
State Parks website address.

Sample Four-Color Ad

“Weathered”
background

Adventure No. and
name of park: Formata
Bold Condensed

On dark backgrounds, | @0 GieElim et . SRR Rugged border

use reverse type; on
-lighter backgrounds,
use PMS 492

Photography depicts
unique park activity

Logo and tagline
should appear
together

'Body copy, headline,
tagline, web
address, sponsorship”
information:
Formata Regular; _
use PMS 697 | Sponsorship information should appear 2
in lower left corner
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Consumer Materials
Advertising (continued)

Other Sample Print Ads

rks%}% i i
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v
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Consumer Materials
Advertising (continued)

Other Sample Print Ads

Transit Shelter Posters

2
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Consumer Materials
Advertising (continued)

Radio Advertising

To maintain and extend California State Parks branding when developing radio
spots, combine language, music, and sound effects to add life to the brand
positioning that there are hundreds of California state parks, that each California
state park is an adventure, and that consumers are encouraged to discover the
many states of California.

Sample 60-Second Ad

“Have you experienced California State Parks Adventure #2207 Here's a hint: It's
a place where you can walk in the footsteps of presidents and classic movie stars
like Clark Gable, Greta Garbo and Charlie Chaplin. Where unimaginable wealth
meets the unimaginable beauty .of the California coastline. Adventure #220 is
Hearst Castle®. And it's just one of hundreds of California State Parks waiting for
you. Interested in incredible rock formations, wildlife, and snow-capped peaks?
Then check out Adventure #187 — Mount Diablo. Or marvel at Adventure #269,
the towering sculptures at Watts Towers State Historic Park. Whether you're into '
hiking and camping, exploring museums and monuments, or strolling through
historic towns and ghost toWns, California state parks are exciting adventures
right around the corner and all around the state. So where will the hundreds of
California state parks take you next? For more information, go to www.parks.ca.gov
today. And discover the many states of California.’

" Sample 15-Second Ad

“INAME OF RADIO SHOW/EVENT] is brought to you by California State Parks,
where hundreds of adventures are waiting for you. To find out how you can

. discover the many states of California, visit wwwv.parks.ca.gov. ”

Sample 10-Second Ad
“Where will the hundreds of California state parks take you today? Discover the
many states of California on the web at www.parks.ca.gov”

Sample 5-Second Ad ‘
“Discover new adventures at California State Parks. Visit www.parks.ca.gov”’
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aterials

Consumer
Publications

A variety of materials can be created using a combination of copy, images, fonts and
colors that support the California State Parks brand.

Annually Updated and Specialty Publications

‘Brochures
Brochure title
appears in color e
il e
. band at top S o
Logo appears
under brochure
title i
Let’s Talie 2 Hike!
Whare 1s St} .
Photography of L
some unique e
/ et o Wen?
park activity is e
preferred sonane

U B3¢ 26 low 0 R
R 10 s el (EAini f
I jouate nssto axaeine, cheer WL

AU Sactnt TaloIR RATIER O BHOCIO:

Clothing Weatlocws A, cordortebie
g t 4 bost o dress Il bkt
et 50 that you 20 ahen o1 0 i

Tagline always
“appears on the

" cover, over a
clean, uncluttered
background
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Consumer Materials
Publications (continued)

Other Annually Updated Brochures and Specialty Publications
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Consumer [
Publications (continued)

Park Brochures

laterials

Park name
appears in cofor
band at top

Logo appears
under park name

Photography of
some unique
aspect or activity
of the park is
preferred

Tagline appears
on the cover,
over a clean,

uncluttered
background

Adventure No. and park name should be

highlighted in the first paragraph, and
woven throughout the copy, as possible

R RAGURIABINERING

Stk w Zeomwren A g A
o R o SN SV
s Mo Ve «

Rhdiwkk i

s iEin
W MSEAE Rt S B it g
VOIS SREL DX APENIR

Rt Yt o dc ol Bgood

KRS

BANAGBEGL

AR WS WA BRI, L Gl

e

ey dhobiaseh S By Raspiiilued
B ¥

L ROWEREIE

ey .
FRRIRRE Aok e ol MR

inside Spread

Last paragraph should .

summarize park adventure;
see sample copy below

i

Sample Park Brochure Copy
Space permitting, include copy to remind visitors that they have many California State
Parks adventures to choose from. The following copy is especially effective when it is

used as the final paragraph:

“[PARK NAME] is just one of more than 275 California State Parks adventures waiting
for you. From hiking, horseback riding, and beachcombing at Adventure #1 (Crystal
Cove State Park), to exploring our state’s pioneer past at Adventure #277 (Bidwell
Mansion State Historic Park), a world of exciting adventures is right around the cor-
ner and all around the state. To plan your next California State Parks adventure, go to

www.parks.ca.gov today. And discover the many states of California.”
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Consumer Materials
Online Communications

Whether you're developing content for the www.parks.ca.gov website or creating
banner advertising to appear on related sites, you can communicate a simple message
about California State Parks that reinforces the brand positioning.

Web Banners

rary states of Ca

Discover the mary states of Califormial’ 4
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Consumer Materials
Online Communications (continued)

The web has the greatest visibility and therefore should carry the brand message. Not only
should the website include color and graphic elements, it will also include an adventure list
that contains each state park and its corresponding adventure number.

mxs Mm*fmm e ﬁggmw ma eSS A0 0%

Koo

it Sabety i RaRveia W Pake
*\wm"w’vim 713 Lonitomeni 203 4
¥

I sttt enniitigs

: AR ‘Nﬁﬂﬁ'»m"di{'G! HHJWF
Department Homepage 0. Lostn st y 23 G e o A LAt
5. 6l BT b it 1 Bisacindd S B P S

i s ;
i i, o atarnet Frankec Manunn B1a0e TV
ek poe LR G thy noael e el o he Satios Sate.
vraxm*mm g Qats ks Tan i i wmmm'

8, Bk VA, 20
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aterials

Consumer
Event Banners

Banners are used for special events in California State Parks. The banners notify park visitors
of an event before they enter the park and then again after they enter the park.

All event banners should include the headline, tagline, logo, name and date of the event,
and park name.

: O
Colors and fonts used for event banners should follow the brand fonts and colors shown on

page 16. However, realizing that events may have their own individual “look,” there is room
for flexibility. Contact the Parnterships and Consumer Strategies if you are interested in
developing an event banner that does not follow the brand fonts and colors.

Sample Event Banner

Calif




terials

Consumer
Park Signage

Cohesive signage is one way to create a unified brand. Follow the samples below and
on the following page when creating new signs or replacing pre-existing signs, unless
the park has been given permission to have a unique sign design by the Deputy
Director of Park Operations.

Messaging Hierarchy : Base Colors
1. Park name PMS
2. A California State Park, with logo Blue = 281
3. Type of park Brown = 490
4, Dedicator's name (if applicable) Green = 364
Yellow = 141

Fonts CMYK Breakdown

. Blue = C:100, M:72, Y:0, K:38
TRAJAN PRO » ) Brown = C:0, M:65, Y:65, K:69

TRAJAN PRO BOLD Green = C:72, M:0, Y:100, K:43

Yellow = C:0, M:11.5, Y:47, K:0_

- Standard Sign Sizes

72" x 48" = 54" x 36"
66" x 40" 48" x 36"
60" x 40" 42" x 30"

PMS 281 PMS 490 PMS 364 PMS 141

Park Entrance Sign

; . ; 20" Standard Cailfornia State Parks Logo
}—ggzg |Pro | . (Applied Vinyl Decal or Printed in Place)

Color band
is PMS 364 .
3" Upper Case
Color band PMS 4.190
is white 4" Upper Case -
. PMS 490
ngjan ;’rc); 3 Upper G '
eqular ipper Case
J PMS 490
2.375” Upper Case
PMS 1417

Background color band is PMS 141

i Background color band is PMS 490
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Consumer Materials
Park Signage (continued)

Other Signs

Directional Signs
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Consumer Materials
Ticket Stock

Tickets should be designed with the brand standards in mind. Below is an example of
a branded ticket currently in use. All tickets should be ordered through the Department
Warehouse. ' :

Where will the hundreds
of California State Parks

take you next?

N 0 \’ 1 g Whether you're into hiking
and camping, exploring

2[]“5 museums and monuments,
Good enly on date purchased gvf,::l:sg gﬁ:s‘fcgtgv?/lr?s,
California State Parks are
where exciting adventures
await you, all over the map.
Doheny Day Discover the many states of

Use : ™ California.

ST,

3
@"
&
Vv

www.parks.ca.gov

®)

35 C

v\,
reserve-o\-_
Tevatspensorad iy QITICKICA™

#1 Access Point for Qutdoor Recreation
www.ReserveAmerica.com

Generic Day Use Ticket
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Business Materials

CALIFORNIA DEPARTMENT OF PARKS AND RECREATION

Discover the many states of California.™

For Immediate Release Contact:
Date: Phone No.:
Email Address:

Lettterhead

o B BRNE 2

For energy efficient recreation —
California State Parks on the Internet: <hftp://www.parks.c

DPR 925 {Rev. 10/2002XWord 1012472002}

News Release (DPR 985)

Stato of Coltords - The Resources Aganty
DEPARTMERY OF PARKS AND REGREATION
P00 Box 942895

Secramenta, CA 932950001

State of Calloria

PR R OF PR e

First Lagt lams
Fitle
Division
Addrezs Phare
Lily Stale Tip ) Fax
e-madl atldress

Business Card

Envelope
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laterials

Business k

E-mail _ .

It is permissible to use the Department’s official tagline (but not the headline) in email
signature blocks. All other phrases, sayings, quotes, etc., are not acceptable and shall
not be used as part of email signature blocks. Do not insert the Department logo into
email messages as it may not reproduce accurately or at a high quality on all comput-
ers. (This policy does not apply to logo files that are attached to email messages for
purposes of sending the logo to someone who is authorized to use it.)

Letterhead

The standardized version of the Department’s letterhead, which features the logo, is
required for use throughout the Department. An electronic version of the letterhead
that uses the black-and-white logo is available on the LAN/WAN and the intranet/
extranet and may be printed on individual printers. For questions regarding use of
the electronic version of the letterhead, contact the Business and Fiscal Services.
Section at (916) 653-8494. A color version of the letterhead, in hard copy only,

can be ordered from the Department Warehouse. There are two versions of the
letterhead available—one with the headquarters address and one with no address for
use by field units, who can input their own address on the hard copy or electronic
version of the letterhead. If field units prefer to have letterhead professionally printed
with their address, an electronic file with a specific district or park unit's address

may be requested from the Interpretive Publications Section at (916) 654-2249 or
publications@parks.ca.gov.

Envelopes and Mailing Labels

A standardized format for envelopes and mailing labels is required for Departmental
use, and no other versions are acceptable. Mailing labels and envelopes can be
ordered from the Department Warehouse. The envelope is available in both hard
copy and electronic format. There are two versions of the envelope available—one
with the headquarters address and one with no address for use by field units, who
can input their own address on the hard copy or electronic version of the envelope. If
field units prefer to have envelopes or mailing'labels professionally printed with their
address, electronic files for such items with a specific district or park unit's address
may be requested from the Interpretive Publications Section at (916) 654-2249 or
publications@parks.ca.gov.
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Business Materials

Fax Coversheets

DPR 802-Facsimile Transmittal is an optional use form, however its use is strongly
recommended for all Departmental facsimiles. If units create their own Fax
Coversheet, only the black-and-white version of the logo may be used.

Business Cards

Business cards must use the four-color logo, blue lettering, and be printed on 80-Ib.
gloss cover paper. They must follow the design standard shown in this handbook
and contain the elements indicated. To order business cards, use the DPR 975-
Business Card Order Request form. Contact the Business and Fiscal Services Section
at (916) 653-8494 for more information.

Press Releases .

Al press releases regarding State Parks newé, issues, programs, and activities must
be distributed using the DPR 985-Press Release form, which features the logo,
headline, and tagline.
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Contact Information

Accessibility Standards

Department Forms

License Agreements
Logo Files
Photographs

Signs
Press Releases and _Media

Sponsorship Recognition
Marketing
State Parks Website

Ticket Stock

Accessibility Section
(916) 445-8949
access@parks.ca.gov

Business and Fiscal Services Section
(916) 653-8494

Interpretation and Education Division
(916) 654-2249
interp@parks.ca.gov

interpretive Publications Section
(916) 654-2249
publications@parks.ca.gov

Photographic Archives
(916) 375-5930
photoarc@parks.ca.gov

Sign Program
(916) 324-0478

Communications Office
(916) 653-8380

Partnerships and Consumer Strategies
(916) 653-5682
partnerships@parks.ca.gov

Partnerships and Consumer Strategies
(916) 653-5682
partnerships@parks.ca.gov

Information Technology Services
(916) 653-7019
webmaster@parks.ca.gov

Department Warehouse
(916) 375-5942

For further information regarding the Brand Standards Handbook and specific use of
brand elements, please contact Partnerships and Consumer Strategnes at (916) 653-

5682 or partnershlps@parks ca.gov.

© 2006 California State Parks
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California State Parks License/Permission for Use of Trademarks
Exhibit A

Logo Use by External Entities

Use of the logo is restricted to Department publications and activities, unless the Department allows

otherwise. Use of the logo by external entities must not be allowed unless any association created

through use of the logo is consistent with promoting the goodwill of the Department and the Department’s
goals. Logo use by external entities must be documented with specific licensing language, signed by
both parties, either as part of a contract or as a stand-alone licensing agreement. When the Department’
allows the logo to be used by an external entity on material not copyrighted to the Department, the
following policies apply:

! A written license agreement must be executed by the Department and the third party entity,
confirming the terms and conditions of use. This may be incorporated into an existing agreement
(e.g., a cooperating association contract, concession contract, or donor agreement) or may be crafted
as a separate license agreement. Separate license agreements must be approved by the
Interpretation and Education Division.

! Thelogo may not be the most prominent design element (unless the license agreement states
otherwise, such as when the logo is used on uniforms and merchandise).

! The logo may not be used in a manner that implies editorial content has been authored by or
represents the views or opinions of the Department.

! The logo may not be used in any venue that displays adult content, promotes gambiing, involves the
sale of tobacco or alcohol, or otherwise violates applicable law.

! The logo may not be used in a manner that is determined by the Depariment in its sole discretion to
be misleading, defamatory, infringing, libelous, disparaging, obscene, or otherwise objectionable.

! For each specific use of the logo (except in the cases of use by cooperating associations and
concessionaires), advance approval must be obtained from the Chief of the Interpretation and
Education Division.

Visual Display of the Logo

Unless otherwise authorized by the Chief of the Interpretation and Education Division, use the logo only
as represented in these Guidelines.

Registration Symbol

! Because the logo is a frademark registered with the U.S. Patent and Trademark OfF ice, the
registration symbol ® must be used in connection with each use of the logo, unless it is infeasible
from a design or fabrication standpoint (such as for patches or decals).

Logo Components

! Do not alter the logo components or use the components of the logo separately. For instance, the
bear cannot be used alone or replaced with another element and/or the lettering cannot be used
without the bear or replaced with different words.- :

! The font used for the text in the logo is Lithos. The text in the logo has been converted so that users
do not need to have this font loaded on their computers in order to reproduce the logo.

Colors

! Itis best to reproduce the logo using the Pantone (PMS) colors shown below. When reproducing
these colors in four-color process inks (CMYK), or on screen (RGB), the screen tints listed below
should be used. The following Pantone colors are used in the design of the logo: PMS 123-Yellow,
PMS 281-Blue, PMS 364-Green, PMS 490-Brown. The yellow background is a gradation of PMS
123, and the lighter areas of the bear are 60% of the brown PMS 480. No other colors may be used
in the four-color version of the logo.

PMS 123-Yellow
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California State Parks License/Permission for Use of Trademarks

Exhibit A
C-0%, M-30%, Y-94%, K-0%
R-255, G-175, B-13
PMS 281-Blue
C-100%, M-72%, Y-0%, K-38%
R-8, G-28, B-90

PMS 364-Green
C-72%, M-0%, Y-100%, K-43%
R-41, G-96, B-22
PMS 490-Brown
C-0%, M-65%, Y-65%, K-69%
R-79, G-27, B-18
1 Do not convert the four-color logo to grayscale. Instead use the black-and-white version of the logo.
1 Do not copy the four-color logo on a black ink photocopier (except in the case of providing printouts of
presentations that use the logo). Instead the black-arid-white version of the logo should be used.
I The logo, in both four-color and black-and-white, may be used on colored paper and fabric.
1 When printing in one or two colors, use the black-and-white version of the logo in a color being used
for printing. When printing in two colors, the logo should be printed in the darker of the two colors.
! When embroidering the logo or screening it onto fabric, use the four-color version of the logo or
reproduce the logo in any single color Do not reproduce the logo in any two- or three-color
combinations.

Appearance
! The logo must always appear clear and crisp. In order to meet this requnrement it should be printed

at a minimum of 300 DPI.

"t Do notiilt, skew, or distort the logo.

! In order to maintain clarity, do not use the logo at a size smalier than 5/8” in diameter.

! Reproduce the logo only from camera-ready proofs or electronic printing files. Do not redraw or frace
the logo.

! Do not download and use the logo from the Department’s web site. - It is not suitable due to its low
resolution.

Placement

! Do not crop, overprint, screen or superlmpose the logo or print it behind art or copy.

! To make sure the logo stands out clearly, it must be placed within an area of unobstructed space
This also applies to the placement of the logo relative to the edge of a page or screen. There are two
ways to determine the clear zone around the logo:

1. The space must be the height of the letter “I” in the word “CALIFORNIA” in the logo.
2. The space must be approximately 1/8 of the width of the logo. For example, if the logo is 2 inches
across, then the clear zone would measure 1/4 of an inch.
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How the Logo

Brand Assets

L 2 R i
Dems ez s el 354 | é
| woliow Bloe 0 green |

Must Appear
Use the logo only as represented in this document and in the Logo Standards Handbook,
Piease foliow these genersl guidelines:

~ Loge components must not be used §eparat&iy‘ For example, the bear image should

not be used by itself, and the lettesing should not be used without the bear

Registration symbol, A registration symbal {€) must eppesr with ach use of the logo
uriless @ 4 infeasible from 2 design or fabrication standprint {such as for patches or decals).
Older versions of the logo thel contain the tradermark symbol () should not be used.
Colors. The logo tontaing the following Pantone colors: PMS 123-Yellow, PMS 281-Blue,
PMS 364-Green, and PMS 490-Browr. The yellow badkground is a gradation of PM5 123,
ard the lighter areas of the bear ate 50 percent o the brown PMS 490, No other colors
shouid be used. ' '

Font. The fant wsed for the text in $he logo s Lithes. No other ford should be used,

Size. To ensure the logo will dhwasys appear clear and crisp, it should never be Sized
srmsaller than 5/8% in diameter :







